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 Abstract 
This study examines the relationship between different forms of news 
consumption and trust in media coverage regarding the no-confidence 
motion against former prime minister Imran Khan within the framework 
of social capital theory. A self-administered survey questionnaire was used 
to collect data from 1464 university students. The results of the study 
revealed that different forms of news consumption are associated with 
varying levels of trust in media coverage, particularly when analyzed 
across different media platforms. News consumption via traditional 
media was significantly correlated with trust in print and broadcast media 
coverage, but not with digital media coverage. In contrast, online news 
consumption was found to be significantly associated with trust in digital 
media coverage, but not with traditional media coverage. Additionally, 
incidental news exposure was solely associated with trust in digital media 
coverage. The results further indicated that trust in digital platforms was 
higher than trust in conventional media during the no-confidence motion 
against Imran Khan. Overall, the results highlight the need for robust 
adaptive strategies to restore public trust in conventional media.  
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INTRODUCTION 

In today’s high choice media environment, 
the rapid growth of digital platforms has 
drastically changed news consumption 
patterns and led to a global decline in news 
media trust (Kalogeropoulos et al., 2019; Park 
et al., 2020). The debate of multiplatform 
news consumption and its impact on trust in 
news media has gained significant scholarly 
attention. In contemporary fragmented media 
environment, it has become increasingly 
significant to understand how various forms 
of news media shape trust across different 
platforms.  In modern democracies, the news 

media play a critical role in formulating public 
opinion by presenting a factual account of 
events occurring within and beyond the state. 
Media not only help in informed decision-
making but also reinforce the democratic 
functions of governance. Trust in news media 
is inevitable for the smooth functioning of the 
democratic system (Müller, 2013), as elements 
like skepticism or cynicism are detrimental to 
political stability (Schreier, 2009; Siu-kai, 
1992). The credibility of news platforms 
shapes consumption behaviors (Yuan, 2011) 
and encourages the masses to participate in 
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civic/political activities (Ans et al., 2022; Nah 
& Yamamoto, 2020; Onyechi & Adeitan, 
2019).  
In a diverse digital media landscape, audiences 
increasingly confront challenges related to the 
credibility of news. The rise of social media 
networks has triggered a significant global 
shift in audience attention toward digital 
platforms, raising critical concerns about the 
reliability of news content (Martens et al., 
2018). Consequently, news consumers have 
become more skeptical regarding the 
authenticity of information they receive 
through mainstream and alternative news 
outlets, and ultimately, they fall prey to 
misinformation/disinformation (Cooke, 
2018; Lee et al., 2023). 
Misinformation/disinformation reduces news 
consumption and decreases the level of trust 
in news media (Hameleers et al., 2022). 
Additionally, the transformation of news 
media owing to the proliferation of digital 
networks has significantly influenced 
audience consumption preferences and 
patterns. Trust in news media is not merely a 
matter of organizational/institutional 
reputation, but is also formed by the broader 
technological and social contexts in which 
news is consumed by audience. News 
consumers now come across information in 
increasingly complex media environment. 
This paradigm shift has intensified the 
struggle for audience trust and engagement.  
In the foregoing scenario, it is worthwhile to 
study news media trust in the backdrop of 
cross-platform consumption patterns. In this 
regard, it is important to investigate whether 
different forms of news consumption 
contribute to media trust across 
multiplatform in a similar manner or 
otherwise. Despite a growing body of research 
on media trust, the role of trust in influencing 
audience preferences for different news 
platforms remains unclear. This study 
attempts to contribute to the ongoing debate 
by exploring the relationship between news 
consumption and trust in news media across 
different platforms under the umbrella of 
social capital approach. The study sets out the 
following objectives: 
1. To explore the relationship between 
different forms of news consumption 

(traditional, online, and incidental) and trust 
in media coverage (print, broadcast, and 
digital) regarding the no-confidence motion 
against Imran Khan. 
2. To assess the level of public trust in 
conventional and social media during the no-
confidence motion against Imran Khan.  
 
Literature Review 
Several research studies offer insights into the 
relationship between news consumption and 
trust in news media. Mistrust in news media 
is a grave concern across the globe. Yuan 
(2011) observed that audiences use multiple 
platforms for news consumption, and the 
perceived trustworthiness of platforms affects 
their news media choice. Generally, news 
consumers make a selection of a specific 
platform they trust (McCracken, 2011). 
Factors such as accuracy, objectivity, ethical 
journalism, transparency and media literacy 
are believed to strengthen public trust in news 
media (Dvorkin, 2021; Kanižaj, 2019). 
Conversely, perceived bias, misinformation, 
fake news, algorithmic curation, and 
inadequate accountability are commonly 
associated with lower media trust (Valenzuela 
et al., 2021; Wasserman & Madrid-Morales, 
2019). A higher trust in media outlets 
increases intentional media usage (Taneja & 
Yaeget, 2019). Previous studies have found a 
significant correlation between news 
consumption and media trust (Brancu & 
Turcu, 2023; Fernandez-Planells, 2015; 
Nelson & Kim, 2020; Schranz et al., 2023). 
The literature pertaining to media trust and 
credibility research suggests that news 
consumption through traditional media 
strengthens trust in news media, while online 
news consumption is associated with lower 
trust. Park et al. (2020) identified that higher 
use of social media for news declined trust in 
news media across the globe. Furthermore, 
Kalogeropoulos et al. (2019) conducted a 
study to empirically verify the relationship 
between news consumption and media trust. 
The results revealed a significant relationship 
between mainstream news sources and trust in 
news media. The results further showed that 
social media usage for news erodes trust in 
news. Similarly, the study conducted by 
Fletcher and Park (2017) indicated that 

https://journals.sagepub.com/doi/full/10.1177/02673231211072667#con1
https://repository.rit.edu/do/search/?q=author%3A%22Bonnie%20McCracken%22&start=0&context=3899943
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individuals having a lower level of trust in 
news media mostly preferred non-mainstream 
news platforms such as social media. Sabatini 
and Sarracino (2019) mentioned that social 
media engagements tend to decrease social 
and institutional trust. Most of the previous 
studies articulated that mainstream news 
sources have a positive and significant 
relationship with trust in news media, while 
non-mainstream news sources, like social 
media, decline trust in news media which is 
alarming from credibility perspective 
(Rashidian et 
al., 2018; Tsfati & Ariely, 2013; Tsfati, 2010; 
Tsfati & Cappella, 2003). In Pakistan Nasir et 
al. (2024) noted a significant decline in 
newspaper and radio consumption. However, 
television consumption was found as a 
popular source among youth, especially for 
the purpose of infotainment.  
Contrary to the results of the afore-reviewed 
studies, various research studies 
acknowledged the role of social media with 
respect to news media trust. Hariyani et al. 
(2025) examined the influence of social media 
activity on trust level in traditional and social 
media among a sample of 300 respondents. 
The results demonstrated that social media 
activity has positive and direct effects on the 
perceived legitimacy of news on social media. 
However, no significant effects were observed 
with regard to news on traditional media. 
Moreover, Kalogeropoulos et al. (2021) 
asserted that audiences aggrieved with the 
partial and selective coverage of traditional 
media rely on alternative news sources such as 
social media. Likewise, Vermeer et al. (2022) 
asserted that trust and consumption of non-
mainstream news sources are linked with trust 
and usage in social media. 
Turcotte et al. (2015) held that friends’ 
suggestions on social media enhanced trust in 
media. Likewise, Russmann and Hess (2020) 
identified peers as important influencers and 
information providers in the process of 
information orientation. The study 
conducted by Ardèvol-Abreu and Gil de 
Zúñiga (2016) revealed a significant 
relationship between trust in social media and 
online news exposure. However, social media 
trust was not found to have a positive 
association with traditional media exposure.     

The results of previous scholarly studies are 
contradictory with regard to the relationship 
between news consumption and media trust. 
Several factors, such as audience background, 
political inclination, frequency and type of 
news consumption, content presentation, 
perceived credibility of journalists, writing 
style, high-tech functionalities, etc., affect the 
level of public trust in news media (Kohring 
& Matthes, 2007; Sundar, 2015). In Pakistan, 
we have little understanding of the 
relationship in question. Therefore, it is 
imperative to explore the relationship 
between news consumption across different 
platforms and news media trust in the context 
of the first successful motion of no-confidence 
against Imran Khan. Therefore, the study 
posed the following hypotheses:       
H1: Traditional media news consumption is 
positively associated with trust in print media 
coverage of the no-confidence motion against Imran 
Khan. 
H2: Traditional media news consumption is 
positively associated with trust in broadcast media 
coverage of the no-confidence motion against Imran 
Khan. 
H3: Traditional media news consumption is 
positively associated with trust in digital media 
coverage of the no-confidence motion against Imran 
Khan. 
H4: Online news consumption is positively 
associated with trust in print media coverage of the 
no-confidence motion against Imran Khan. 
H5: Online news consumption is positively 
associated with trust in broadcast media coverage 
of the no-confidence motion against Imran Khan. 
H6: Online news consumption is positively 
associated with trust in digital media coverage of 
the no-confidence motion against Imran Khan. 
 

Few studies have examined the influence of 
incidental news exposure on news media 
trust. Much of the existing literature has 
focused primarily on the effects of active/ 
intentional news consumption on media 
trust. Recently, Park and Lee (2023) explored 
the relationship between incidental news 
exposure on social networking sites and trust 
in news media among a sample of 1296 
respondents. The results demonstrated a 
negative association between incidental 

https://www.tandfonline.com/author/Kalogeropoulos%2C+Antonis
https://journals.sagepub.com/doi/abs/10.1177/1077699016654684#con1
https://journals.sagepub.com/doi/abs/10.1177/1077699016654684#con2
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exposure to news and trust in news on social 
media.  
Goyanes (2019) argued that news consumers’ 
preferences, consumption and trust increase 
the probability of being incidentally exposed 
to news. In addition, Fletcher and Nielsen 
(2017) expressed that online news users, 
especially youngsters, are more incidentally 
encounter news content than non-users. In 
previous studies, incidental news exposure is 
associated with higher social media usage 
(Ahmadi & Wohn, 2018; Oeldorf-Hirsch, 
2017). Thus, there is a strong probability that 
incidental news exposure will have a stronger 
relationship with trust in digital media 
coverage. The following hypotheses are 
postulated to examine the possible 
relationship between incidental news 
exposure and trust in media coverage.  
H7: Incidental news exposure is positively 
associated with trust in print media coverage of the 
no-confidence motion against Imran Khan. 
H8: Incidental news exposure is positively 
associated with trust in broadcast media coverage 
of the no-confidence motion against Imran Khan. 
H9: Incidental news exposure is positively 
associated with trust in digital media coverage of 
the no-confidence motion against Imran Khan. 
 

Mont'Alverne et al. (2022) identified the 
reasons behind trust gaps, especially when it 
comes to digital platforms. The study 
concluded that public perception concerning 
cross-platform information varies 
substantially due to several factors, such as the 
platform itself, the background of the 
audience, country, and the type of news. 
Zhang and Zhang (2024) in their study 
identified that traditional and social media 
influenced public trust in different manner. 
More particularly, the role of traditional 
media was more influential in political 
governance. Fotopoulos (2023) explored the 
difference between conventional and new 
media with respect to news consumption and 
trust. The results demonstrated that older 
participants placed greater trust in 
conventional media compared to online 
platforms. However, younger participants 
expressed a stronger preference for social 
media channels than for print media. Alzubi 
(2023) also obtained similar results while 

exploring media consumption habits. 
Likewise, the study conducted by Sun et al. 
(2023) revealed a significant association 
between social media consumption and 
general trust. However, the effects were 
statistically insignificant in the case of 
traditional media. Additionally, Gainous et al. 
(2019) observed a positive association 
between trust in social media and protest 
drive. The study further revealed that 
traditional media played a negative role 
during the political upheaval. 
As the results of previous studies are not in 
consonance, therefore to enquire into the 
difference in level of public trust between 
traditional and social media users during the 
no-confidence motion against Imran Khan, 
the study asks the following research question:    
RQ1: Is there a significant difference in trust level 
between conventional and social media users 
concerning media coverage of the no-confidence 
motion against Imran Khan? 
 
Theoretical Framework 
The theoretical foundation of the study is 
grounded in the social capital approach. 
Although social capital represents a broad 
theoretical framework to which several 
scholars have contributed, the present study 
relies primarily on Robert D. Putnam’s 
concept of social capital. According to 
Putnam (2000, 2002), relationships among 
individuals form social networks, norms, and 
trustworthiness. Trust is the most important 
element of social capital. According to 
Putnam, social capital persists if trust prevails 
in relationships (Häuberer, 2011). Trust is 
broadly categorized into two types: 
interpersonal trust and institutional (or 
organizational) trust. Williams (2012) 
expanded the discourse on trust within the 
framework of social capital by introducing 
informational trust as a distinct category. This 
study focuses specifically on institutional and 
informational trust. In this context, 
institutional trust refers to trust in various 
print, broadcast, and digital media 
organizations, whereas informational trust 
pertains to trust in media coverage of the no-
confidence motion against former Prime 
Minister Imran Khan. Information seeking 
via traditional and online media boosts social 

https://strathprints.strath.ac.uk/view/author/1568560.html
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capital (Gil de Zúñiga et al., 2012). Bonding 
and bridging social capital describe the ways 
in which individuals interact within a social 
group or community. Bonding social capital 
refers to strong ties among members of a 
relatively homogeneous community, whereas 
bridging social capital refers to weaker ties that 
connect individuals across heterogeneous 
groups (Claridge, 2018). This study employs 
the social capital framework to examine 
whether news consumption across different 
media platforms fosters institutional and 
informational trust. 
   
Method 
Quantitative methodology, vis-à-vis cross-
sectional survey design, was employed to carry 
out this study. By using a self-administered 
questionnaire, survey data were obtained from 
1500 respondents aged 18 to 33 studying at 
five higher education institutes of Lahore, 
selected through convenience sampling 
technique. These institutions included 
Punjab University, Lahore University of 
Management Sciences, Govt. College 
University, Lahore College for Women 
University and University of Lahore. 36 
questionnaires were excluded from the final 
analysis due to incomplete responses; 
therefore, the final analysis was based on data 
obtained from 1,464 respondents.   
 

Measures  
Independent Variable 
News Consumption 
 The study gauges three forms of news 
consumption, using scales adapted from 
Strauß et al. (2020, 2021). The first two forms 
represent active/intentional news 
consumption, i.e. traditional media news 
consumption and online news consumption. 
Participants recorded their responses on a 5-
point scale (1 = Never; 5 = Very often). The 
traditional media news consumption scale 
included three items (α = .69), while online 
news consumption scale comprised eight 
items (α = .81). Additionally, the study 
measured incidental news exposure (INE), 
which comprised two items (α = .68). 
 
Dependent Variable 
News Media Trust 
Adapted news media trust (NMT) scale 
developed by Strömbäck et al. (2020), this 
study measured trust in media coverage (print, 
broadcast, and digital) regarding the no-
confidence motion against Imran Khan on a 
5-point Likert Scale (1= Strongly disagree; 5 = 
Strongly agree). Trust in media coverage for 
each medium was measured separately. 
Internal consistency reliability was estimated 
using Cronbach’s alpha and the following 
results were obtained: 

Constructs Cronbach’s α 
Trust in print media coverage .74 
Trust in broadcast media coverage .72 
Trust in digital media coverage .70 

 NMT Scale included the following 
five items:   
1. [Newspapers / News Channels / 
SNS] are fair when covering the news 
regarding the no-confidence motion against 
Imran Khan. 
2. [Newspapers / News Channels / 
SNS] are unbiased when covering the news 
regarding the no-confidence motion against 
Imran Khan.  
3. [Newspapers / News Channels / 
SNS] tell the whole story when covering the 
news regarding the no-confidence motion 
against Imran Khan.  

4. [Newspapers / News Channels / 
SNS] are accurate when covering the news 
regarding the no-confidence motion against 
Imran Khan.  
5. [Newspapers / News Channels / 
SNS] separate facts from opinions when 
covering the news regarding the no-
confidence motion against Imran Khan. 
 
Control Variables 
Gender, locality, age, qualification and 
financial status were included as control 
variables. 
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Statistical Analysis  
IBM SPSS Statistics 25 was used to analyze the 
statistical data. Partial correlation analysis was 
run to assess the direction and strength of 
relationships between variables. 
Subsequently, a Pearson bivariate correlation 
test was performed to check the relationship 
between different forms of news consumption 
and trust in media coverage. In addition, a 
paired sample t-test was conducted to compare 
levels of trust in conventional media and 
social media.  
 
Results 
The descriptive analysis of data reflects that 
568 (38.8%) participants of the study are 
male, while 896 (61.2%) are female. With 
respect to age distribution, the vast majority of 
participants, 1346 (91.9%), are aged between 
18 to 22 years, 112 (7.7%) participants are 

from the age group of 23 to 27 years, 4 (.3%) 
are between 28 to 33 years and only 2 (.1%) 
are over 33 years old. As regards education 
level, 1368 (93.4%) are bachelor’s students, 
73 (5%) are master’s students, 19 (1.3%) are 
studying at M.Phil level, and only 4 (.3%) are 
PhD candidates. 
The results of descriptive analysis pertaining 
to participants’ news consumption habits 
revealed that the majority spent minimal time 
reading newspapers (M=1.51, SD=1.10) and 
listening radio (M=1.12, SD=0.49). Likewise, 
overall television news consumption was 
relatively low (M=2.32, SD=1.23). However, 
majority of the participants spent a major 
portion of their time using SNS (M=3.35, 
SD=1.73) and the internet (M=4.70, 
SD=1.38) to get the latest news/information. 
These results indicate a significant shift from 
traditional media to digital platforms.   

 
Table 1  
Correlation  
Variables 1 2 3 4 5 6 
1. Traditional media news 
consumption 

- .187*** .120*** .075** 0.051 0.01 

2. Online news 
consumption 

- - .296*** -0.017 -0.019 .106*** 

3. Incidental news 
exposure 

- - - 0.004 -.063* .072** 

4. Trust in print media 
coverage 

- - - - .123*** .120*** 

5. Trust in broadcast 
media coverage 

- - - - - .318*** 

6. Trust in digital media 
coverage 

- - - - - - 
 

Note. * = correlation is significant at 0.05, ** = correlation is significant at 0.01, *** = Correlation is 
significant at 0.001  
 

Partial correlation analysis was run after controlling the socio-demographics to determine the 
direction of association between variables. Results revealed that traditional media news consumption 
is significantly associated with online news consumption, incidental news exposure and trust in print 
media coverage, having no relationship with trust in broadcast and digital media coverage. Likewise, 
online news consumption demonstrated a significant positive relationship with incidental news 
exposure and trust in digital media coverage. Incidental news exposure showed a positive association 
with trust in digital media coverage but negatively correlated with trust in broadcast media coverage. 
Additionally, trust in print media coverage indicated a positive correlation with trust in broadcast 
and digital media coverage. Similarly, trust in broadcast media strongly correlated with trust in digital 
media. 
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Table 2  
Correlation between Traditional Media News Consumption and Trust in Print Media Coverage  
 Traditional Media News 

Consumption 
Trust in Print Media Coverage 

Pearson Correlation 1 .072** 
Sig. (2-tailed)  .006 
N 1464 1464 

**Correlation is significant at the 0.01 level (2-tailed). 
 
Pearson Product Moment Correlation was applied to find out the relationship between news 
consumption via traditional media and trust in print media coverage. Findings revealed a significant 
and positive relationship at a significant level as p=.006 and r=.072, supporting H1. However, the 
strength of this correlation is weak as its value is .072. The results showed that individuals who tend 
to consume news through traditional media placed a greater trust in print media coverage during the 
no-confidence motion against Imran Khan. The result implies that the increasing level of traditional 
media news consumption enhances trust in print media coverage. 
 
Table 3 
Correlation between Traditional Media News Consumption and Trust in Broadcast Media Coverage  
 Traditional Media News 

Consumption 
Trust in Broadcast Media 
Coverage 

Pearson Correlation 1 .079** 
Sig. (2-tailed)  .02 
N 1464 1464 

**Correlation is significant at the 0.01 level (2-tailed). 
 

The relationship between traditional media news consumption and trust in broadcast media coverage 
is significant, as Pearson’s r statistic value is .079 and the significant value (bilateral) is less than <.001, 
rendering support to H2. The relationship is significant but small, as its value is .07. 
 
Table 4 
Correlation between Traditional Media News Consumption and Trust in Digital Media Coverage 
 Traditional Media News 

Consumption 
Trust in Digital Media Coverage 

Pearson Correlation 1 -.003 
Sig. (2-tailed)  .921 
N 1464 1464 

 

H3 postulated a positive relationship between incidental news exposure and trust in digital media 
coverage. The findings show that there exists no relationship between traditional media news 
consumption and trust in digital media coverage (r=-.003, p=.921). Thus, H3 was not supported. 
 

Table 5 
Correlation between Online News Consumption and Trust in Print Media Coverage  
 Online News Consumption Trust in Print Media Coverage 

Pearson Correlation 1 -.024 
Sig. (2-tailed)  .364 
N 1464 1464 
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H4 posited a positive association between online news consumption and trust in print media 
coverage. There exists no significant relationship between online news consumption and trust in 
print media coverage. H4 was not supported.  
 

Table 6 
Correlation between Online News Consumption and Trust in Broadcast Media Coverage 
 Online News Consumption Trust in Broadcast Media 

Coverage 

Pearson Correlation 1 -.030 
Sig. (2-tailed)  .250 
N 1464 1464 

 
H5 is also not supported as no significant relationship was observed between online news 
consumption and trust in broadcast media coverage (r=-.030, p=.250). 
 
Table 7 
Correlation between Online News Consumption and Trust in Digital Media Coverage  
 Online News Consumption Trust in Digital Media Coverage 

Pearson Correlation 1 .086** 
Sig. (2-tailed)  .001 
N 1464 1464 

**Correlation is significant at the 0.01 level (bilateral). 
 
Pearson Product Moment Correlation was employed to ascertain the relationship between online 
news consumption and trust in digital media coverage. Findings indicate a significant relationship 
(r=.086, p=.001), lending support to H6. The result led us to infer that a higher level of online news 
consumption increases the level of trust in digital media coverage. 
 
Table 8 
Correlation between Incidental News Exposure and Trust in Print Media Coverage  
 Incidental News Exposure Trust in Print Media Coverage 

Pearson Correlation 1 .000 
Sig. (2-tailed)  .987 
N 1464 1464 

H7 assumed that incidental news exposure would have a positive relationship with trust in print 
media coverage. Findings indicated a statistically insignificant relationship (r=.000, p=.987). Hence, 
H7 is not proved.   
 
Table 9 
Correlation between Incidental News Exposure and Trust in Broadcast Media Coverage 
 Incidental News Exposure Trust in Broadcast Media 

Coverage 

Pearson Correlation 1 -.075** 
Sig. (2-tailed)  .004 
N 1464 1464 
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The results revealed a significant negative correlation between incidental news exposure and trust in 
broadcast media coverage (r=-.075, p=.004). Therefore, H8 is not supported.      
 
Table 10 
Correlation between Incidental News Exposure and Trust in Digital Media Coverage 
 Incidental News Exposure Trust in Digital Media Coverage 

Pearson Correlation 1 .078** 
Sig. (2-tailed)  .003 
N 1464 1464 

**Correlation is significant at the 0.01 level (bilateral). 
  
H9 postulated a positive correlation between incidental news exposure and trust in digital media 
coverage. The results demonstrated a positive relationship between incidental news exposure and 
trust in digital media coverage (r=.078, p=.003), rendering support to H9. 
 
Table 11 
Comparing Trust Levels: Conventional Vs. Social Media 
Paired Sample 
Statistics 

Types of 
Media 

Mean SD Correlation t Df Sig. 

 Trust in 
conventional 
media 

14.22 3.76     

 Trust in social 
media 

15.33 4.06     

Paired Sample 
Correlations 

   .290   .000 

Paired Samples 
Test 

 -1.11 4.66  -9.11 1463 .000 

  
In order to assess the trust level across conventional and social media as stated in research question 
No.1, a paired sample t-test was conducted. The results revealed that trust in social media (M = 15.33, 
SD = 4.06) was significantly higher than trust in conventional media (M = 14.22, SD = 3.76), t(1463)= 
-9.11, p <.001, Cohen’s d=-0.24. These results reflect that the majority of respondents placed greater 
trust in social media as compared to conventional media during the no-confidence motion against 
Imran Khan. Additionally, the paired-samples correlation revealed a positive relationship, indicating 
that individuals who trusted one type of media also tended to trust the other, although the effect size 
was small. Overall, the results highlight that trust in social media exceeded trust in conventional 
media during this period.  
  
Discussion 
Drawing upon social capital theory, this study 
explored the relationship between 
intentional/incidental news consumption 
and trust in media coverage regarding the no-
confidence motion against Imran Khan. H1 
to H9 were formulated to examine the 
possible association between different forms 
of news consumption and trust in media 
coverage across multiple platforms. The 

results of the present study support hypothesis 
No.H1, H2, H6, and H9. The findings 
warrant an in-depth discussion. 
 

The key results of this study indicate that 
traditional media news consumption is 
significantly correlated with trust in 
conventional media coverage (print & 
broadcast). However, the relationship is 
insignificant in the case of trust in digital 
media coverage. These findings support the 
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results of earlier studies (e.g. Kalogeropoulos 
et al., 2019; Park et al., 2020; Tsfati & Ariely, 
2013). Consistent with previous studies 
(Ardèvol-Abreu & Gil de Zúñiga, 2016; 
Hariyani et al., 2025; Vermeer et al., 2022), 
online news consumption is found to be 
significantly correlated with trust in digital 
media coverage, but not with trust in both 
print and broadcast media. Unlike the 
previous study conducted by Park and Lee 
(2023), this study has found a significant 
relationship between incidental news 
exposure and trust in digital media coverage. 
Nevertheless, the effects of incidental news 
exposure are statistically insignificant with 
regard to traditional media coverage. Besides, 
the findings highlight that the participants 
placed a greater trust in social media than in 
traditional media during the no-confidence 
motion against Imran Khan. The overall 
results of this study suggest that news 
consumption across multiple media platforms 
is associated with news media trust in a 
distinct manner, specifically when analyzed 
across different media platforms. The findings 
underscore the urgency for robust adaptive 
strategies to restore public trust in traditional 
media channels and encourage 
intentional/active news consumption to 
counter misinformation/disinformation in 
the digital media age.    
The results further support the theoretical 
assertions of social capital theory. Social 
capital strengthens trust and social cohesion. 
Only one component of social capital is 
focused in this study, i.e. trust 
(institutional/informational). The significant 
relationship as observed in this study between 
news consumption via traditional media and 
trust in media coverage (print & broadcast) is 
allied with the notion of bonding social 
capital. Despite the increasing popularity of 
digital networks, conventional media is still 
regarded as a key medium for reinforcing 
shared values and norms within homogenous 
groups (Mavluda & Orzibekov, 2025). 
Moreover, the positive association between 
online news consumption and trust in digital 
media coverage appears to support the 
concept of bridging social capital. Digital 
platforms promote diverse perspectives and 
connect heterogeneous communities across a 

wide range of networks (Montgomery, 2018). 
Overall, news consumption is found to be 
associated with both institutional and 
informational trust. Notably, the findings that 
participants placed greater trust in digital 
media than in traditional media during the 
no-confidence motion against Imran Khan 
reinforces the notion of a shifting pattern in 
social capital formation and increasing 
diversity. 
In addition to the theoretical framework of 
social capital, the results of this study also 
support core assumption of media 
dependency theory, which posits that greater 
reliance on media enhances its cognitive, 
affective, and behavioral effects (Ball-Rokeach 
& DeFleur, 1976). In the context of this 
research, media dependency theory offers 
valuable insights into news consumption 
patterns and varying levels of media trust 
among university students, suggesting that 
audiences tend to become more curious and 
increasingly reliant on media during times of 
political crisis. Consequently, a higher 
dependence on a particular news medium 
may shape individuals’ overall trust in the 
media or in specific media outlets. 
Certain limitations of the present research can 
be addressed in future studies. Firstly, 
causality could not be established due to the 
cross-sectional survey design employed in this 
study. Secondly, self-reported measures may 
have introduced recall bias. Thirdly, the 
results can’t be generalized to the broader 
population, as the sample was not 
representative. Despite limitations, the study 
offers valuable insights to understand the 
effects of cross-platform news consumption 
on trust in news media during a time of 
political crisis. The policymakers, media 
practitioners, researchers and content 
strategists may utilize the results of this study 
to devise future policies/guidelines.  
In terms of future research, other dimensions 
of news media trust should be evaluated in 
view of cross-platform news consumption, 
such as trust in journalists, general news 
media trust, trust in individual media brands, 
etc. Moreover, underlying mechanisms 
affecting the causal relationship between news 
consumption and media trust need to be 
studied to extend the scope of media trust 
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research. Further empirical researches are 
required to develop a richer understanding of 
the proposed relationship in different cultural 
and political backgrounds.     
  
Conclusion  
Summarizing the preceding discussion, this 
study has shown that news consumption 
significantly affects trust in news media. 
Through an analysis of cross-sectional data 
obtained from 1464 university students, the 
study identified that different forms of news 
consumption are associated with news media 
trust in a distinct manner, particularly when 
examining this relationship across different 
news media. In addition, trust in digital 
platforms was higher than in traditional news 
platforms during the no-confidence motion 
against Imran Khan. These findings 
underscore the urgent need for adaptive 
strategies to restore public trust in traditional 
media channels.  
 
REFERENCES 

Ahmadi, M., & Wohn, D. Y. (2018). The 
Antecedents of Incidental News 
Exposure on Social Media. Social Media 
+Society, 4(2). https://doi.org/10.1177
/2056305118772827 

Alzubi, A. (2023). The evolving relationship 
between digital and conventional 
media: A study of media consumption 
habits in the digital era. The Progress: A 
Journal of Multidisciplinary Studies, 4(3), 
1-13. 
https://doi.org/10.71016/tp/jjexez32 

Ans, M., Ikhlaq, A., & Zahra, M. F. (2022). 
Multiplatform News Consumption and 
Political Participation: Testing O-S-R-
O-R Model. Pakistan Social Sciences 
Review, 6(2), 315-336. Retrieved from 
https://www.ojs.pssr.org.pk/journal/a
rticle/view/138 

Ardèvol-Abreu, A., & Gil de Zúñiga, H. 
(2016). Effects of editorial media bias 
perception and media trust on the use 
of traditional, citizen, and social media 
news. Journalism & Mass Communication 
Quarterly, 94(3), 703–724. 
https://doi.org/10.1177/1077699016
654684 

Ball-Rokeach, S. J., & DeFleur, M. L. (1976). 
A Dependency Model of Mass-Media 
Effects. Communication Research, 3(1), 3-
21. https://doi.org/10.1177/0093650
27600300101 

Brancu, C., & Turcu, O. (2023). The Role of 
Media Consumption in Building Trust 
in the Romanian Mass Media. Revista 
de Management Comparat 
International, 24(2), 293-300. Available 
at 
https://www.ceeol.com/search/article-
detail?id=1306508 

Claridge, T. (2018). Functions of social 
capital–bonding, bridging, 
linking. Social capital research, 20(1), 1-
7. 
https://doi.org/10.5281/zenodo.7993
853 

Cooke, N. A. (2018). Fake news and alternative 
facts: Information literacy in a post-truth 
era. American Library Association. 

Dvorkin, J. (2021). Trusting the News in a 
Digital Age: Toward a" New" News 
Literacy. John Wiley & Sons. 

Fernandez-Planells, A. (2015). Factors 
influencing trust in media: exploring the 
association between media consumption 
and news about the 15M 
Movement. Hipertext. net, (13). 
https://doi.org/10.2436/20.8050.01.
19 

Fletcher, R., & Nielsen, R. K. (2017). Are 
people incidentally exposed to news on 
social media? A comparative 
analysis. New Media & Society, 20(7), 
2450-
2468. https://doi.org/10.1177/14614
44817724170 

Fletcher, R., & Park, S. (2017). The impact of 
trust in the news media on online news 
consumption and participation. Digital 
Journalism, 5(10), 1281-1299. 
https://doi.org/10.1080/21670811.2
017.1279979 

Fotopoulos, S. (2023). Traditional media 
versus new media: Between trust and 
use. European View, 22(2), 277-
286. https://doi.org/10.1177/178168
58231204738 

https://doi.org/10.1177/2056305118772827
https://doi.org/10.1177/2056305118772827
https://doi.org/10.71016/tp/jjexez32
https://doi.org/10.1177/009365027600300101
https://doi.org/10.1177/009365027600300101
https://doi.org/10.1177/1461444817724170
https://doi.org/10.1177/1461444817724170
https://doi.org/10.1177/17816858231204738
https://doi.org/10.1177/17816858231204738


Journal of Media Horizons 
ISSN: 2710-4060  2710-4052    Volume 6, Issue 6, 2025 
 

https://jmhorizons.com                           | Ikhlaq & Ashfaq, 2025 | Page 310 

Gainous, J., Abbott, J. P., & Wagner, K. M. 
(2019). Traditional versus internet 
media in a restricted information 
environment: How trust in the 
medium matters. Political 
Behavior, 41(2), 401-422. 
https://doi.org/10.1007/s11109-018-
9456-6 

Gil de Zúñiga, H., Jung, N., & Valenzuela, S. 
(2012). Social media use for news and 
individuals' social capital, civic 
engagement and political 
participation. Journal of Computer-
Mediated Communication, 17(3), 319-
336. https://doi.org/10.1111/j.1083-
6101.2012.01574.x 

Goyanes, M. (2019). Antecedents of 
Incidental News Exposure: The Role of 
Media Preference, Use and 
Trust. Journalism Practice, 14(6), 714-
729. 
https://doi.org/10.1080/17512786.2
019.1631710 

Hameleers, M., Brosius, A., & de Vreese, C. 
H. (2022). Whom to trust? Media 
exposure patterns of citizens with 
perceptions of misinformation and 
disinformation related to the news 
media. European Journal of 
Communication, 37(3), 237-
268. https://doi.org/10.1177/026732
31211072667 

Hariyani, N., Jayadi, J., & Azzahra, A. C. 
(2025). Social media activity and trust 
in digital Vs. traditional news: a 
quantitative analysis. INJECT 
(Interdisciplinary Journal of 
Communication), 10(1), 297–320. 
https://doi.org/10.18326/inject.v10i1
.4380 

Häuberer, J. (2011). Social capital theory: 
Towards a methodological foundation. VS 
Research 

 
 
 
 
 
 
 

Kalogeropoulos, A., Rori, L., & 
Dimitrakopoulou, D. (2021). ‘Social 
Media Help Me Distinguish between 
Truth and Lies’: News Consumption in 
the Polarised and Low-trust Media 
Landscape of Greece. South European 
Society and Politics, 26(1), 109-132. 
https://doi.org/10.1080/13608746.2
021.1980941 

Kalogeropoulos, A., Suiter, J., Udris, L., & 
Eisenegger, M. (2019). News media 
trust and news consumption: Factors 
related to trust in news in 35 
countries. International Journal of 
Communication, 13, 22. 
https://ijoc.org/index.php/ijoc/article
/view/10141/2745 

Kanižaj, I. (2019). The Role of Organisations 
of Journalists in Promoting Media 
Literacy–Building Credibility and 
Trust. Media literacy and academic 
research, 2(1), 24-37. Available at 
https://www.ceeol.com/search/article-
detail?id=761725 

Kohring, M., & Matthes, J. (2007). Trust in 
News Media: Development and 
Validation of a Multidimensional 
Scale. Communication Research, 34(2), 
231-
252. https://doi.org/10.1177/009365
0206298071 

Lee, S., Gil de Zúñiga, H., & Munger, K. 
(2023). Antecedents and consequences 
of fake news exposure: A two-panel 
study on how news use and different 
indicators of fake news exposure affect 
media trust. Human Communication 
Research, 49(4), 408-420. 
https://doi.org/10.1093/hcr/hqad01
9 

Martens, B., Aguiar, L., Gomez-Herrera, E., & 
Mueller-Langer, F. (2018). The digital 
transformation of news media and the rise 
of disinformation and fake news (Digital 
Economy Working Paper 2018-02). 
Joint Research Centre, European 
Commission. 
https://doi.org/10.2139/ssrn.316417
0 

 

https://doi.org/10.1177/02673231211072667
https://doi.org/10.1177/02673231211072667
https://doi.org/10.1177/0093650206298071
https://doi.org/10.1177/0093650206298071
https://doi.org/10.2139/ssrn.3164170
https://doi.org/10.2139/ssrn.3164170


Journal of Media Horizons 
ISSN: 2710-4060  2710-4052    Volume 6, Issue 6, 2025 
 

https://jmhorizons.com                           | Ikhlaq & Ashfaq, 2025 | Page 311 

Mavlyuda, S., & Ozibekov, F. (2025). What is 
the role of media in shaping cultural 
identities and values? 
Tadqiqotlar, 62(6), 125-130.  

McCracken, B. (2011). Are new media credible? 
A multidimensional approach to measuring 
news consumers’ credibility and bias 
perceptions and the frequency of news 
consumption [Master’s thesis, Rochester 
Institute of Technology]. RIT Scholar 
Works. 
https://repository.rit.edu/theses/4586 

Mont’Alverne, C., Radchuk, S., Arguedas, R. 
A., Toff, B., Fletcher, R., & Nielsen, R. 
K. (2022). The trust gap: How and why 
news on digital platforms is viewed more 
sceptically versus news in general. Reuters 
Institute for the Study of Journalism. 
https://doi.org/10.60625/risj-skfh-
h856 

Montgomery, B. L. (2018). Building and 
sustaining diverse functioning 
networks using social media and digital 
platforms to improve diversity and 
inclusivity. Frontiers in Digital 
Humanities, 5, 22. 
https://doi.org/10.3389/fdigh.2018.0
0022 

Müller, J. (2013). Mechanisms of trust: News 
media in democratic and authoritarian 
regimes. Campus Verlag. 

Nah, S., & Yamamoto, M. (2020). Citizen 
journalism, political discussion, and 
civic participation: Testing a 
moderating role of media credibility 
and collective efficacy. International 
Journal of Communication, 14, 22. 
Available at 
https://ijoc.org/index.php/ijoc/article
/view/13579 

Nasir, S., Zia, A. Z., & Khalid, A. K. (2024). 
Mainstream media and social media 
news consumption patterns of youth in 
Lahore Pakistan. Journal of Media & 
Communication, 5(1), 16–39. Retrieved 
from 
https://ojs.ilmauniversity.edu.pk/inde
x.php/jmc/article/view/38 

 
 

Nelson, J. L., & Kim, S. J. (2020). Improve 
Trust, Increase Loyalty? Analyzing the 
Relationship Between News Credibility 
and Consumption. Journalism 
Practice, 15(3), 348–365. 
https://doi.org/10.1080/17512786.2
020.1719874 

Oeldorf-Hirsch, A. (2017). The Role of 
Engagement in Learning from Active 
and Incidental News Exposure on 
Social Media. Mass Communication and 
Society, 21(2), 225–247. 
https://doi.org/10.1080/15205436.2
017.1384022 

Onyechi, N. J., & Adeitan, M. A. (2019). 
Perception of social media credibility 
and online political participation by 
young adults in Ibadan metropolis, 
Nigeria. Novena Journal of 
Communication, 11, 25-37.  

Park, S., & Lee, J. Y. (2023). Incidental news 
exposure on Facebook and its relation 
to trust in news. Social Media + 
Society, 9(1). https://doi.org/10.1177/
20563051231158823 

Park, S., Fisher, C., Flew, T., & Dulleck, U. 
(2020). Global Mistrust in News: The 
Impact of Social Media on 
Trust. International Journal on Media 
Management, 22(2), 83–96. 
https://doi.org/10.1080/14241277.2
020.1799794 

Putnam, R. D. (Ed.). (2002). Democracies in 
flux: The evolution of social capital in 
contemporary society. Oxford University 
Press. 

Putnam, R.D. (2000): Bowling Alone: The 
Collapse and Revival of American 
Community. NY: Simon Schuster. 

Rashidian, N., Brown, P. D., Bell, E., & 
Albright, J. R. (2019). Friend and foe: The 
platform press at the heart of journalism. 
Columbia University Libraries. 
https://doi.org/10.7916/d8-15pq-
x415 

 
 
 
 
 
 

https://doi.org/10.3389/fdigh.2018.00022
https://doi.org/10.3389/fdigh.2018.00022
https://ojs.ilmauniversity.edu.pk/index.php/jmc/article/view/38
https://ojs.ilmauniversity.edu.pk/index.php/jmc/article/view/38
https://doi.org/10.1177/20563051231158823
https://doi.org/10.1177/20563051231158823
https://doi.org/10.7916/d8-15pq-x415
https://doi.org/10.7916/d8-15pq-x415


Journal of Media Horizons 
ISSN: 2710-4060  2710-4052    Volume 6, Issue 6, 2025 
 

https://jmhorizons.com                           | Ikhlaq & Ashfaq, 2025 | Page 312 

Russmann, U., & Hess, A. (2020). News 
consumption and trust in online and 
social media: An in-depth qualitative 
study of young adults in 
Austria. International Journal of 
Communication, 14, 18. 
https://ijoc.org/index.php/ijoc/article
/view/13774/3115 

Sabatini, F., & Sarracino, F. (2019). Online 
social networks and trust. Social 
Indicators Research, 142(1), 229-260. 
https://doi.org/10.1007/s11205-018-
1887-2 

Schranz, M., Schneider, J., Eisenegger, M. 
(2018). Media Trust and Media Use. 
In: Otto, K., Köhler, A. (eds) Trust in 
Media and Journalism. Springer VS, 
Wiesbaden. 
https://doi.org/10.1007/978-3-658-
20765-6_5 

Schreier, B. (2009). The Power of Negative 
Thinking: Cynicism and the History of 
Modern American Literature. University 
of Virginia Press. 

Siu-kai, L. (1992). Decline of governmental 
authority, political cynicism and 
political inefficacy in Hong 
Kong. Journal of Northeast Asian 
Studies, 11(2), 3-20. 
https://doi.org/10.1007/BF03023340 

Strauß, N., Huber, B., & Gil de Zúñiga, H. 
(2020). “Yes, I saw it–but didn’t read 
it…” A cross-country study, exploring 
relationships between incidental news 
exposure and news use across 
Platforms. Digital Journalism, 8(9), 
1181-1205. 
https://doi.org/10.1080/21670811.2
020.1832130 

Strauß, N., Huber, B., & Gil de Zúñiga, H. 
(2021). Structural influences on the 
news finds me perception: Why people 
believe they don’t have to actively seek 
news anymore. Social Media + Society, 
7(2), 1-21. 
https://doi.org/10.1177/2056305121
1024966 

 
 
 

Strömbäck, J., Tsfati, Y., Boomgaarden, H., 
Damstra, A., Lindgren, E., 
Vliegenthart, R., & Lindholm, T. 
(2020). News media trust and its impact 
on media use: Toward a framework for 
future research. Annals of the 
International Communication 
Association, 44(2), 139-156. 
https://doi.org/10.1080/23808985.2
020.1755338 

Sun, M., Meng, X., & Hu, W. (2023). 
Comparing the effects of traditional 
media and social media use on general 
trust in China during the COVID-19 
pandemic. International Journal of 
Communication, 17, 21. Available at 
https://ijoc.org/index.php/ijoc/article
/view/18903 

Sundar, S. S. (2015). The MAIN model: A 
heuristic approach to understanding 
technology effects on credibility. In M. 
J. Metzger & A. J. Flanagin (Eds.), 
Digital media, youth and credibility (pp. 
73–100). Cambridge, MA: MIT Press 

Taneja, H., & Yaeger, K. (2019, May). Do 
people consume the news they trust? 
In Proceedings of the 2019 CHI 
Conference on Human Factors in 
Computing systems (pp. 1-10). ACM. 
https://doi.org/10.1145/3290605.33
00770 

Tsfati, Y. (2010). Online news exposure and 
trust in the mainstream media: 
Exploring possible associations. 
American Behavioral Scientist, 54(1), 22-
42. 
https://doi.org/10.1177/0002764210
376309 

Tsfati, Y., & Ariely, G. (2013). Individual and 
contextual correlates of trust in media 
across 44 countries. Communication 
Research, 41(6), 760-782. 
https://doi.org/10.1177/0093650213
485972 

 
 
 
 
 
 

https://doi.org/10.1080/21670811.2020.1832130
https://doi.org/10.1080/21670811.2020.1832130
https://doi.org/10.1177/20563051211024966
https://doi.org/10.1177/20563051211024966
https://doi.org/10.1080/23808985.2020.1755338
https://doi.org/10.1080/23808985.2020.1755338
https://doi.org/10.1177/0093650213485972
https://doi.org/10.1177/0093650213485972


Journal of Media Horizons 
ISSN: 2710-4060  2710-4052    Volume 6, Issue 6, 2025 
 

https://jmhorizons.com                           | Ikhlaq & Ashfaq, 2025 | Page 313 

Tsfati, Y., & Cappella, J. N. (2003). Do people 
watch what they do not trust? Exploring 
the association between news media 
skepticism and exposure. 
Communication Research, 30(5), 504-
529. 
https://doi.org/10.1177/0093650203
253371 

Turcotte, J., York, C., Irving, J., Scholl, R. M., 
& Pingree, R. J. (2015). News 
recommendations from social media 
opinion leaders: Effects on media trust 
and information seeking. Journal of 
Computer-Mediated Communication, 
20(5), 520–535. 
https://doi.org/10.1111/jcc4.12127 

Valenzuela, S., Halpern, D., & Araneda, F. 
(2021). A Downward Spiral? A Panel 
Study of Misinformation and Media 
Trust in Chile. The International Journal 
of Press/Politics, 27(2), 353-
373. https://doi.org/10.1177/194016
12211025238 

Vermeer, S., Kruikemeier, S., Trilling, D., & 
de Vreese, C. (2022). Using Panel Data 
to Study Political Interest, News Media 
Trust, and News Media use in the Early 
Stages of the COVID-19 
Pandemic. Journalism Studies, 23(5–6), 
740–760. 
https://doi.org/10.1080/1461670X.2
021.2017790 

Wasserman, H., & Madrid-Morales, D. 
(2019). An Exploratory Study of “Fake 
News” and Media Trust in Kenya, 
Nigeria and South Africa. African 
Journalism Studies, 40(1), 107–123. 
https://doi.org/10.1080/23743670.2
019.1627230 

Williams, A. E. (2012). Trust or bust?: 
Questioning the relationship between 
media trust and news attention. Journal 
of Broadcasting & Electronic Media, 56(1), 
116-131. 
https://doi.org/10.1080/08838151.2
011.651186 

 
 
 
 

Yuan, E. (2011). News consumption across 
multiple media platforms: A repertoire 
approach. Information, Communication 
& Society, 14(7), 998-1016. 
https://doi.org/10.1080/1369118X.2
010.549235 

Zhang, Q., & Zhang, X. (2024). Media 
influence on public trust during crises: 
A comparative analysis of different 
media types and trust 
dimensions. Journal of Contingencies and 
Crisis Management, 32(3). 
https://doi.org/10.1111/1468-
5973.12624 

 
 

https://doi.org/10.1177/19401612211025238
https://doi.org/10.1177/19401612211025238
https://doi.org/10.1080/08838151.2011.651186
https://doi.org/10.1080/08838151.2011.651186

