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Abstract
The study explored the influence of parasocial relationships and social comparison
on identity development among adolescents who follow family vloggers in
Pakistan. It was hypothesized that parasocial relationships and social comparison
would positively predict the diffuse, unhealthy development of identity, and that
social comparison would mediate
relationships and identity development. The sample included 150 adolescents
aged 12-18 years (M=14.45; SD=1.62) recruited through purposive sampling
from academic institutions. A correlational research design was employed. Data
were collected using three standardized tools: the Parasocial Relationships in
Social Media Scale (PRISM), the lowa-Netherlands Comparison Orientation
Measure (INCOM), and the Assessment of Identity Dewvelopment in
Adolescence=Short (AIDAS). Statistical analyses included reliability analysis,
Pearson correlation, and mediation analysis. Results revealed significant positive
correlations between parasocial relationships and (diffused) identity development,
particularly Social

the relationship between parasocial

identity incoherence. comparison of opinions and
identification with family vloggers predicted identity discontinuity, while social
comparison of abilities and interests in the lives of family vloggers predicted
identity incoherence. Mediation analysis further showed that the comparison of
ability significantly mediated the relationship between the subscales (knowledge
about family vloggers and interaction with the family vloggers) of parasocial

relationships with vloggers and identity development.

The study aimed to explore how adolescents form
parasocial relationships, specifically with family
vloggers, and the role of social comparison in the
development of identity in adolescents. In the
current days, family vlogging is the
widespread form of content in Pakistan. The
emergence of family vlogging is more about
creating connections with others than just
entertainment. Quite a number of Pakistani

most

audience are familiarized as they watch these vlogs.
(Noureen, 2024)

Family vlogging means recording and uploading
everyday life and experiences to such platforms as
YouTube, Facebook, and Instagram, focusing on
family content, entertainment, travel, cooking,
educational, and lifestyle content. Most family
vloggers can form an emotional connection with
many of their fans, which makes vlogging their
major occupation (Mehsud, 2025). The broadcast
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yourself ideology that YouTube advances has
promoted the rise of YouTubers; they are video
bloggers who post frequently on their personalized
YouTube pages. (De Bérail & Bungener, 2022).
Many family vloggers in Pakistan are substantially
popular, such as Sistrology, Rajab Vlogs, Ducky
Bhai, Maaz Safder World, etc. Although their
relatable and entertaining content fosters
attachment, critics raise concerns about privacy,
exploitation of children, and oversharing (Nizami,
2025). There are hazards beyond emotional
impact as well, as cybercrimes, stalking, and child
predation come into the picture when the routines
and places where one needs to go every day are
publicly available. To fight against this negative
tendency, it is necessary to promote ethical and
responsible vlogging practices among the content
creators by emphasizing educational talks,
respecting family privacy, sharing on their
platforms charity, social awareness, and Islamic
values (Waseem, 2025).

Adolescence, defined by Erikson (1968) as the
stage of identity versus role confusion, is the
exploration of self -concept and identity. Marica
(1966) expanded the theory and described four
statuses of identity formation in adolescents as
diffusion,  foreclosure, = moratorium,  and
achievement. According to (Branje et al., 2021),
coherent identity is the major developmental
event for the adolescents. This phase relies on life
events, changing experiences, combining the past,
present, and the future to form coherent identity.
During this most critical period, they will all
experience the natural urge to form social
connections, a desire for novelty, and a need for
role models. That's why one of the reasons of
actively follow influencers and celebrities is
adolescents (Tolbert & Drogos, 2019).
Adolescents compare themselves with curated and
idealized lives of vloggers, which results in the
experience of insecurity, low self-esteem, and
anxiety (De Bérail & Bungener, 2022). Teenagers
who have an unstable sense of identity are
experiencing a wide variety of mental health issues,
such as depression, anxiety, and loneliness
(Rageliené, 2016). This inner struggle may lead to
identity regression, and they are subjected to high

psychological pressure as they keep on balancing
authenticity and social pressure (Chao, 2022)

A parasocial relationship occurs when a viewer
forms a lasting, one-sided connection with a media
performer, such as an online celebrity, who cannot
reciprocate the affection (Horton & Wohl, 1956).
Social Cognitive theory explains that adolescents
form parasocial relationships with the family
vloggers through observational learning and
models (Bandura, 1986). The four constructs
which make the relationship comprise parasocial
relationships are the interest of life of the media
persons, the identification of media persons, the
interaction with the media persons, and the
knowledge of media persons (Boyd et al., 2022).
Although this enhanced accessibility may form a
feeling of intimacy, it may also result in improper
connections (Haupt &  Johnson, 2023).
Adolescents tend to compare themselves with
idealized vloggers, which often results in
dissatisfaction, self-doubt, and low self-esteem
(Baumann, 2022; Murray, 2024).

The uses and gratification theory explained the
motive behind the use of social media and
expectations of gratification received from social
media. They identified psychological needs, such
as cognitive needs, personal integrative needs,
social integrative needs, and tension release needs
as gratification needs (Blumler & Katz, 1974). The
choice of social media is likely to be determined by
audience choice and media influence (Quan-
Haase & Young, 2010).

Media use is strongly linked with social
comparison. Adolescents are often involved in
social comparison- it is a system of comparing
oneself with others in terms of their abilities or
opinions. Comparison of abilities means the
assessment of one's achievements, capability, or
results as compared to others. The comparison of
thoughts, beliefs, or judgments to what other
people think is a comparison of opinion (Gibbons
& Buunk, 1999). Parasocial relationships trigger
social comparisons among people, which may
cause inadequacy or low self-esteem. (Hoffner &
Bond, 2022). It implies that the emotional
attachment to media personalities makes this
channel where self-evaluation becomes more
negative and judgmental, eventually influencing
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the self-perception of a person (Garcia et al.,
2022). The constant comparison  and
identification with media personalities distort the
identity and stability of adolescents, leading to
identity confusion and distress (Staff, 2025).
Identity can be defined as the coherent and
persistent sense of a self, interpersonally and how
one relates to others interpersonally, that offers
continuity over time and contexts. identity can
result in two different but interconnected ways:
discontinuity and incoherence. Discontinuity is
the absence of respect for emotions and time in
owning the self, concerning the person
experiencing a lack of fixed goals, role, and
stability. Incoherence, on the contrary, is a
confusion of minds, a conflict between self-images
(Aqeel, 2020). Overexposure to family vlogs about
filtered ways of living may cause adolescents to
internalize an unreasonable ideal, leading to
incoherent or diffused identities (Agarwal, 2024).
The same causes conflict between identities
formed by media and cultural or religious values
in Pakistan, and young people are confused about
the authenticity (Rehman et al., 2024). The recent
research conducted by Ghafar et al (2025)
investigated the impact that YouTube family vlogs
had on the lifestyle perceptions and cultural values
of Pakistani youth and found out that regular
viewing affects their perceptions. The paper has
emphasized the effect of family vloggers on the
behavior of young audiences and social
comparisons.

Theoretical Explanation

The social comparison theory, Uses and
Gratifications Theory, and Social Cognitive
Theory informed the current study as they
combine to explain how the use of family vloggers
helps the adolescents to develop identity. Based on
the Social Comparison Theory (Festinger, 1954),
teenagers compare themselves with vloggers in
terms of abilities and lifestyles and, as a result,
often feel inadequate. According to Uses and
Gratifications Theory (Blumler and Katz, 1974)
adolescents develop parasocial relationships in
order to fulfill emotional and social needs like
belonging and entertainment. The Social

Cognitive Theory (Bandura, 1986) also adds that

adolescents also internalize the behavior, attitudes,
and values of the vloggers through observation and
imitation.

Literature Review

Studies on family vlogging emphasize that it is
becoming more powerful in defining societal
values and juvenile conduct. Vloggers in Pakistan
attract a huge following as they use family-oriented
material that encapsulates everyday life,
amusement, and societal expectations. Research
describes that such material affects viewers and
their lifestyle expectations, cultural
understanding, and social dynamics (Kanwal and
Naeem, 2023; Safdar and Abbasi, 2024). Family
vloggers such as Ducky Bhai, Maaz Safder, and
Sistrology are successful because they produce
content that seems to be relatable, funny, and
emotionally appealing. Nevertheless, the fact that
they always depict ideal family life brings up the
issue of cultural authenticity and moral limits
(Abbas et al., 2024; Ilyas, 2021).

As observed in the research on parasocial
relationships, regular interaction with media
influencers creates emotional bonds similar to a
real relationship. These relationships become
stronger as more interaction occurs, the person is
perceived to be similar, and admires the influencer
(Reynolds, 2022). These one-sided attachments
are particularly vulnerable to adolescents, who are
in their developmental phase and subject to
forming their values, behavior, and identity (Bond
et al., 2024; Wayne, 2023). Overexposure is also
likely to increase anxiety, loneliness, and reliance
on online validation.

Research  also  indicates that parasocial
relationships impact on the social actions and self-
esteem of adolescents. High  parasocial
relationships are also associated with increased
social anxiety and a desire to use the Internet
rather than face-to-face communication (Wayne,
2023). Even though parasocial relationships may
offer companionship and role models, they also
give a distorted self-image by promoting unrealistic
ideals and lifestyles (Hoffner and Bond, 2022;
Oxley, 2010).

The exposure to social media also increases the
level of social comparison, as people compare
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themselves with influencers. Upward
comparisons, comparing other people to be better
or more successful usually decrease self-esteem and
satisfaction (Chae, 2017). Studies have shown that
when adolescents compare themselves with
influencers often, they feel envy, dissatisfaction
with their bodies, and lack of confidence (Anwar
and Tasawar, 2024). On the same note, Ruther et
al. (2023) concluded that viewing idealized images
of influencers leads to more comparison and lower
self-esteem.

Delmee (2021) notes that the lower comparison of
abilities is connected with greater self-
commitment and identity clarity, whereas high
comparison leads to self-doubt. Yang (2021) and
Yang et al. (2018) found that frequent comparison
in social media correlates with rumination,
normative pressure, and identity distress. The
teenagers who depend so much on external
validation tend to have diffuse or incoherent
identities, and they find it difficult to establish
fixed values and goals. The mediating effect of the
social comparison between parasocial
relationships and self-perception is always
supported in the literature. Garcia et al. (2022)
discovered that high levels of parasocial
commitment enhance the preference for self-
comparisons with idealized figures, which
indirectly reduces self-esteem. Burnell et al. (2024)
noted that these comparisons are dangerous to
identity formation because they strengthen
unrealistic  expectations and reliance on
exterAccording to Mula-Marquez et al. (2024), the
identification with fictional or media characters
can provide a temporary fulfillment of the
attachment needs but also can confuse the
personal identity and the imagined one.

In a similar way, as Tian et al. (2023) point out,
Generation Z consumers who connect with
influencers tend to follow their values, behaviors,
and consumer habits as a way of expressing
themselves. Although such identification might
provide temporary guidance, it can easily
substitute the real identity development with a
fake one. In the Pakistani environment, the
exposure of adolescents to vloggers whose
materialism and Westernization ideals are
propagated may be in contrast to the cultural and

religious values of adolescents. According to
Rehman et al. (2024), these contradictions can
confuse the traditional family norms with the
online descriptions of success and happiness. In
the teens whose self-image has not yet been fully
established, this difference may cause even greater
internal conflict and mental discomfort.

Hypotheses of the Study

H1: There will be a positive relationship between
parasocial relationships, and diffuse identity
development in adolescents

o There will be a positive relationship
between parasocial relationship and
discontinuous form of identity development.

o There will be a positive relationship
between parasocial relationship and incoherent
form identity development.

H2: There will be a positive relationship between
social comparison and diffuse identity.

o There will be a positive relationship
between the social comparison (ability and
opinion) and discontinuous form of identity
development.

o There will be a positive relationship
between the social comparison (ability and
opinion) and incoherent form of identity
development.

H3: Social comparison (ability and opinion) will
mediate between parasocial relationships and
diffuse identity

Method

A correlational research method was used in this
study. The purposive sampling was used to select
adolescents with a high frequency of watching
family vlogs, which is in accordance with the focus
of the study. Academic institutions were used to
approach the participants. G * power was used to
determine the sample size. The inclusion criteria
were adolescents aged between 12-18 years who
regularly watched family vlogs and were waiting to
watch new ones. Individuals who were poorly
exposed or mentally ill were not included.

https://jmhorizons.com

| Amir & Naz, 2025 |

Page 94



Journal of Media Horizons

ISSN: 2710-4060 2710-4052

Volume 6, Issue 6, 2025

Table 2.1
Sociodemographic Characteristics of Participants
Characteristics N %
Gender
Male 67 44.7
Female 83 55.3
Family System
Joint 78 52
Nuclear 72 48
Socioeconomic Status
Upper 15 10
Middle 122 81.3
Lower 13 8.7
Frequency
Every Day 99 66
Several Times a Week 45 30
Once a Week 6 4
Time Duration
Less than 15 min 2 1.3
15 to 30 min 54 36
30 to 60 in 54 36
More than I hour 40 26.7
App
YouTube 147 98.0
Instagram 1 0.7
TikTok 2 1.3
Imagined Relationship
Friend 79 52.7
Teacher 9 6.0
Role Model 55 36.7
No Imagined Relation 7 4.7
Admiration
Personality 32 21.3
Talent/Skills 37 24.7
Appearance 16 10.7
Lifestyle 65 43.4
Emotional Attachment
Strongly Attached 69 46.0
Moderately Attached 46 30.7
Little bit 31 20.7
Not at all 4 2.7
Personal Phone
Yes 59 39.3
No 91 60.7
Favorite Family Vlogger
Rajab’s Family 93 62
Ducky Bhai 22 14.7
Maaz Safdar 6 4
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Sistrology 21
Zulgarnain Sikandar 5
Wanderers Live 5

14
2.7
2.1

Note. N=150; Age (M= 14.45; SD=1.62); Monthly Income (112633.33; SD=86467.12)); Grade (9.01; SD=

1.26)

Measures

Parasocial Relationships in Social Media (PRISM)
was used to measure parasocial relationships. An
interest,  knowledge,  identification,  and
interaction with vloggers is measured with 22
items. The scoring of responses was done using a
5-point Likert scale. The alpha of the overall scale
was 93, which is a high measure of reliability.
(Boyd et al., 2024).

For social comparison  lowa-Netherlands
Comparison Orientation Measure (INCOM) was
used. The scale consists of 11 items that evaluate
the comparison of abilities and opinions on a 5-
point scale. The reliability coefficients were more

than 70 (Gibbons and Buunk, 1999). Assessment
of Identity Development in Adolescence- Short
(AIDA) was used to assess the development of
identity. A 23-item selfreport measure of
disturbed identity in terms of discontinuity and
incoherence scale. A high score signifies increased
identity diffusion. Total scale reliability was at
Cronbach's alpha =.94 (Ageel, 2020). Permission

was taken to use the Urdu versions of the scales

Result

This section examines the connection between
adolescence and parasocial relationships, social
comparisons, and identity development.
Reliability Analysis

Table 3.1
Descriptive Statistics and Reliabilities of Study Measures (N=150)
Variables M SD Range a
PRISM 83.07 14.35 22-110 93
Interest 28.54 4.821 1-35 .85
Identification 20.77 4.39 6-30 .78
Interaction 14.76 3.47 4.20 17
Knowledge 19.00 3.97 5-25 a7
INCOM 35.22 6.37 11-55 .70
Ability 17.42 4.47 6-30 .68
Opinion 17.80 3.36 525 .57
IDA 53.89 9.94 0-115 .70
Discontinue 29.71 4.66 0-55 42
Incoherence 24.17 7.31 0-60 71

Note. M= Mean; SD= Standard Deviation; value;
o= Cronbach alpha; k= No. of items; PRISM=
Para social Relationships in Social Media;
INCOM= lowa- Netherlands Comparison
Orientation Measure; IDA= Identity
Development in Adolescence

All the scales and subscales are reliable, and they
are measuring what they are supposed to measure,
and they have shown a stable Cronbach’s a value.

The data exhibited a normal distribution, with
both skewness and kurtosis values falling within
the acceptable range

Correlation

A bivariate correlation analysis, using the Pearson
product-moment correlation, was used in the
analyses
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Table 3.2
Correlation between Parasocial Relationships, Social Comparison, and Identity Development (N=150).
1 2 3 4 5 6 7 8 9 10 11
1.ED . . J32%% 28 217 19 .11 .05 A7 11 .16*
.29%*
2. EAS . 60%* 56 .58**  46**  .36** 107  .36%*  .25%* 3
3. Interest . 66%F .67 .68 .25 .01 A8 12 .16*
4. . 66%* 62" 31 .02 31U 27 26™
Identification
5. Interaction . 63 39 02 277 19* 25
6. Knowledge . 32 .05 207 21 28
7. Comp - 19** 33* 14 36
Ability
8. Comp - 13 23 .04
Opinion
9. IDAT - 2R 91
10. . 36%*
Discontinuity
11.
Incoherence
Mean .67 .46 28.54 20.77 14.76 19.00 17.30 17.54 5397 29.63 24.33
SD 48 .50 482 439 347 397 398 241 962 436 7.14

Note. *p< .05, **p< .01, ***p< .001; ED= Every Day viewing of family vlogs; EAS= Emotional Attachment

(Strong); IDAT= Identity Development in Adolescents Total; SD= Standard Deviation

The findings revealed that there was a positive
correlation between diffused identity development,
especially identity incoherence, and daily viewing of
vlogs. There was also a significant positive correlation
between emotional attachment to vloggers and
discontinuity as well as incoherence, which implied
that adolescents who were highly attached to vloggers
had more identity diffusion. All sub-scales of
parasocial relationships that included interest,
identification, interaction, and knowledge were
positively associated with diffuse identity patterns.
The social comparison (ability and opinion) was
positively correlated with identity diffusion, which
proves that adolescents who compare themselves with
vloggers are likely to feel confusion and inconsistency
in self-concept.

Mediation Analysis

Mediation analysis was carried out using macro-
PROCESS (Hayes, 2013) based on Lambert et al.
procedure (as cited in Field, 2013). PROCESS is a
tool for computing path-analysis-based mediation.
Among the two subscales of the mediator (social
comparison), the comparison of ability fulfilled the
assumptions, while the comparison of opinion did
not meet the assumptions of mediation. Among the
subscales of identity development, only identity
incoherence fulfills the assumptions of mediation,
while the subscale of identity discontinuity was unable
to fulfill the assumptions. The following tables show
the results of the mediation analysis between the
subscales of parasocial relationships (interest,
identification,  interaction, and  knowledge),
comparison of ability, and identity incoherence.

Table 3.3

Mediating Role of Comparison of Ability between Interest in Family Vloggers and Incoherent Identity
Development

Predictors M, (Ability) Y(Incoherence)
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Coeff. SE P Coeff. SE p
X(Interest)  a; .05 .08 .56 c -12 .14 .38
M(Abilityy b 49 .14 <.001
C, (EAS) f, 2.59 .18 <.001 g 3.64 1.41 .01
C,(ED) f, -05 .69 93 2 1.21 1.20 32
Constant i 14.81 2.10 <.001 i, 16.84 4.26 <.001

F (3,146)= 7.31, p= <.001

R2-=.18
F(4,145)= 7.99, p= <.001

Note. *p< .05, **p< .01, ***p<.001, Indirect Effect= (Effect=.02, 95%ClI=-.05, .11);

ED = Every Day viewing

of family vlogs; EAS = Emotional Attachment (Strong)

The mediation analysis indicated that there was no significant indirect effect of interest in vloggers on identity
incoherence through ability comparison. Direct correlation between interest and incoherence was also insignificant.
Covariates showed significant predictive ability between emotional attachment and ability comparison and identity
incoherence, but not everyday engagement. Findings, therefore, showed that ability comparison did not mediate the
relationship, although it was an independent predictor of identity incoherence.

Table 3.4
Mediating Role of Comparison of Ability between Identification with Family Vloggers and Incoherent Identity
Development

Predictors M, (Ability) Y(Incoherence)
Coeff. SE P Coeff. SE p
X(Identification) a; .15 .08 .07 c .09 15 .55
M(Ability) b 48 15 <.001
C, (EAS) f, 2.16 .74 .01 g 2.62 1.35 .05
C,(ED) f, -15 .68 .81 2 .90 1.19 45
Constant i 13.24 1.59 <.001 i 12.39 34 <.001
R’=.15 R’=.18

F (3,146)= 8.46, p= <.001 F(4,145)= 7.86, p= <.001

Note. *p<.05, **p<.01, ***p<.001, Indirect Effect= (Effect=.07, 95%Cl= -.01, .21); ED= Every Day viewing of family
vlogs; EAS= Emotional Attachment (Strong)

The findings indicated that the mediation of ability comparison between identification with family vloggers and
identity incoherence was not significant. There were no significant indirect and direct effects between identification
and incoherence. Of covariates, emotional attachment was a significant predictor of ability comparison and identity
incoherence, but there was no significant impact of everyday engagement. Though comparison of ability was not a
mediator, identity incoherence was predicted by it independently.

Table 3.5
Mediating Role of Comparison of Ability between Interaction with Family Vloggers and Incoherent Identity
Development

Predictors M, (Ability) Y(Incoherence)
Coeff. SE P Coeff. SE p
X(Interaction) a 32 11 <.001 c .02 .19 .90
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M(Ability) b 49 15 <001
C,(EAS) f; 1.61 15 .03 g 2.90 1.37 .04
C,(ED) f, -.09 .66 .88 [o23 .99 1.19 40
Constant i 11.94 1.44 <.001 i 13.57 3.16 <.001

R’=.18 R’=.18
F (3,146)= 10.66, p= <.001 F(4,145)= 7.76, p= <.001

Note. *p<.05, **p<.01, ***p<.001, Indirect Effect= (Effect=.15, 95%Cl= .05, .28); ED= Every Day viewing of family
vlogs; EAS= Emotional Attachment (Strong)

As indicated in the table, the ability comparison played a significant role in mediating between interaction with
vloggers and identity incoherence. The immediate influence of interaction on incoherence was not significant, and
this means complete mediation. Emotional attachment was the covariate that had a significant influence on both
ability comparison and identity incoherence, and no effect on everyday viewing.

Table 3.6
Mediating Role of Comparison of Ability between Knowledge of Family Vlogger and Incoherent Identity
Development

Predictors M, (Ability) Y(Incoherence)
Coeff. SE p Coeff. SE p

X(Knowledge) a, .19 0.8 .02 c .18 .16 .24
M(Ability) b 46 .14 <.001
C, (EAS) f, 2.12 71 <.001 g 241 1.29 .06
C,(ED) f, -07 .67 .92 o 93 1.18 43
Constant i 12.59 1.57 <.001 i 11.22 3.35 <.001

R’=.16 R’*=.18

F (3,146)= 9.19, p= <.001 F(4,145)= 8.16, p= <.001

Note. *p<.05, **p< .01, ***p<.001, Indirect Effect= (Effect=.09, 95%Cl= .01, .22); ED= Every Day viewing of family
vlogs; EAS= Emotional Attachment (Strong)

The table indicates that comparison of abilities was an important mediator between knowledge about family vloggers
and identity incoherence. The direct impact of knowledge on incoherence was not significant, which implies
complete mediation. Emotional attachment was the covariate that had a significant influence on both ability
comparison and identity incoherence, and no effect on everyday viewing.
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Note. The following figure shows the results of mediation. It suggests that the subscales of

parasocial relationships (interest, interaction, identification, and knowledge of family vloggers are

the predictor, comparison of ability acts as a mediator, and incoherent identity development is the

outcome variable. Every day viewing of family vlogs and emotional attachment are covariates

Discussion

This study investigated how the parasocial
relationships impact identity development in
adolescent viewers of family vloggers, and the
mediator was social comparison. The findings showed
that parasocial relationship is positively related to
disturbed identity development, especially identity
incoherence. The longer the time spent with vloggers,
the greater the confusion and inconsistencies in the
sense of self in adolescents. These results are similar
to other studies that highlight that teenagers are
susceptible to the effects of the media since they are
in the critical phase of self-discovery and identity
development (Erikson, 1968; Marcia, 1966). In line
with the previous literature, teenagers who identify
with or admire vloggers to a great extent are more
likely to have increased levels of

comparison and self-doubt (Garcia et al., 2022;
Hoffner and Bond, 2022). With the help of parasocial
bonds, adolescents can experience the emotional
attachment to vloggers and

view them as their real friends or role models (Horton
and Wohl, 1956). Nonetheless, these one-sided
relationships may result in unrealistic demands and
reliance on media personalities to validate them. By
adopting idealized lifestyles these vloggers are
internalized by adolescents as personal norms, thus
leading to self-discrepancy and identity confusion
(Chae, 2017; Ruther et al., 2023).

The mediating effect of social comparison was also
supported by the results. Compared to vloggers,
adolescents also compare their ability when they
measure their success or appearance or social
acceptance. This comparison is upward resulting in
dissatisfaction and fragmented identity. The same
results were obtained by Vogel et al. (2014) and Yang
et al. (2018), who stated that frequent comparison on
social media is a factor that leads to low self-esteem
and identity instability. The present research also
supports the fact that these comparisons reinforce the
impact of parasocial relationship on identity
incoherence. One of the covariates was emotional
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attachment, and it means that adolescents who find
themselves strongly related to vloggers have a higher
risk of identity confusion. This indicates that it is not
necessarily the frequency that decides but the
emotional intensity of such relationships that is
important. It did not, however, have a significant
impact on outcomes, and everyday interaction with
vlogs, which implies that attachment and admiration
have a greater influence than exposure itself

Conclusion

The study brings out the psychological consequences
of family vlogging among Pakistani adolescents.
When the adolescents engage in parasocial
relationship with the vloggers, they view them as their
friends or role models. Although this may give short-
term emotional attachment, it may also breed the
addiction to online approval. Results confirm the fact
that sustained exposure to idealized lifestyles enhances
social comparison. Adolescents start to evaluate their
value, skills and achievements in comparison with
those of vloggers and, in most occasions, result in
decreased self-esteem and misunderstandings of their
values and identity. The imitation of external
behaviors, attitudes, and aesthetics at the expense of
forming true identities is the norm with adolescents
who idolize vloggers. This simulation produces
incoherence, which is demonstrated by high
correlations between parasocial involvement and
identity disturbance.

The mediating effect of social comparison underlines
the fact that social comparison is not the cause but the
process of evaluation that prompts identity diffusion.
Teenagers who are emotionally involved with the
vloggers are always in a constant comparison of their
satisfaction ~ with  life, looks and  other
accomplishments with those they see in the internet.
On the whole, the findings support the hypothesis
that the combination of parasocial relationships and
social comparison has an impact on identity
development in adolescence.

Limitations and Suggestions

The research was also limited to teenagers in Lahore,
and thus it cannot be used to make conclusions about
the broader population. It is a cross-sectional, self-
report study, which can be biased in the response and
cannot prove causality. Adolescents who were only

watching vlogs were taken into the study, eliminating
the other media influences. Future research ought to
employ bigger and more heterogeneous samples and
longitudinal designs to help clarify the causal
connections. A more in-depth investigation of the
personal experiences of adolescents could be done
with the help of qualitative methods. Digital literacy,
media balance, and family communication awareness
programs are also suggested in order to reduce the
adverse effects of media.
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