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 Abstract 

Objective: This study investigates anti-Pakistan narratives on major 
social media platforms, including Facebook, Twitter, Instagram, and 
YouTube, between 2022 and 2025. The primary objectives are to 
identify dominant themes, examine the strategies employed in digital 
propaganda, assess the impact on public perception, and propose 
measures to counter these narratives. 
Methodology: 
A qualitative content analysis was conducted on 1,200 purposively 
sampled posts in both English and Urdu. Thematic coding was used to 
uncover recurring patterns, framing techniques, and emotional 
appeals. Engagement metrics were also analyzed to evaluate the reach 
and influence of these narratives. 
Findings: 
The analysis identified five dominant themes: political 
delegitimization, military and security criticism, social and cultural 
instability, international reputation concerns, and economic weakness. 
Key strategies included selective framing, disinformation, emotional 
appeals, multimedia content, and amplification through automated 
networks, reflecting a coordinated effort to shape public perception. 
Conclusion: 
Anti-Pakistan narratives on social media represent a deliberate and 
coordinated form of hybrid warfare, significantly impacting societal 
cohesion, political stability, and international perceptions. Countering 
this challenge requires a multifaceted approach, including media 
literacy programs, regulatory oversight, and coordinated strategic 
interventions to reduce the influence of digital propaganda. 
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INTRODUCTION 
The rise of digital technology and social 
media has transformed the ways in which 
information is disseminated and consumed 
worldwide. While social media platforms 
such as Facebook, Twitter, Instagram, and 
YouTube provide opportunities for 
communication, education, and civic 
engagement, they are increasingly exploited 

for digital propaganda and hybrid warfare 
(Khan et al., 2022). Hybrid warfare refers to 
a strategy that combines conventional 
military tactics with non-traditional means 
such as cyber-attacks, disinformation, 
psychological operations, and online 
propaganda to achieve political, strategic, or 
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military objectives without engaging in 
direct combat (Hussain & Malik, 2023). 
Pakistan, due to its geopolitical significance 
in South Asia, is particularly susceptible to 
digital propaganda campaigns. The 
country’s strategic location, proximity to 
conflict zones, and active role in global 
political alliances make it a frequent target 
of narratives designed to undermine its 
stability and national image (Syed et al., 
2022). Recent research has highlighted that 
anti-Pakistan narratives are widespread on 
social media, targeting political institutions, 
national identity, and the country’s 
international reputation (Yousaf et al., 
2025). These narratives often employ 
manipulative techniques such as selective 
framing, emotional appeals, and fabricated 
news to influence public opinion and 
destabilize socio-political cohesion (Ahmad 
et al., 2021). 
The penetration of social media in Pakistan 
has increased significantly over the last 
decade. According to the Pakistan 
Telecommunication Authority (PTA, 2024), 
over 77 million individuals are active social 
media users, highlighting the potential reach 
of both authentic and malicious content. 
This high level of connectivity makes social 
media an effective channel for hybrid 
warfare, allowing hostile actors to spread 
anti-Pakistan narratives rapidly and widely. 
Consequently, understanding the nature, 
strategies, and impacts of these narratives is 
crucial for media regulators, policymakers, 
and security agencies aiming to protect 
national interests and strengthen societal 
resilience (Khan et al., 2022; Syed et al., 
2022). 
 
Problem Statement 
Despite the growing threat of digital 
propaganda, Pakistan has a limited body of 
empirical research that examines the 
systematic dissemination of anti-national 
narratives on social media. Most existing 
studies tend to focus on broader issues such 
as cybersecurity, general social media usage, 
or the spread of disinformation, yet they 
rarely delve into the specific mechanisms 
through which hybrid warfare is executed in 
the digital realm (Hussain & Malik, 2023). 

The use of digital propaganda to target 
Pakistan is particularly concerning because 
it has the potential to influence public 
opinion and polarize communities, thereby 
creating societal divisions (Ahmad et al., 
2021). Furthermore, it can undermine 
public trust in political institutions, which is 
critical for maintaining governance stability 
and democratic processes (Yousaf et al., 
2025). These narratives may also affect 
electoral processes and policymaking by 
shaping perceptions and manipulating 
information to serve certain agendas (Syed 
et al., 2022). In addition, they have the 
capacity to shape international perceptions 
of Pakistan, impacting the country’s 
diplomatic relations, global reputation, and 
strategic standing (Khan et al., 2022). Given 
these strategic implications, there is an 
urgent need for a structured and systematic 
content analysis of anti-Pakistan narratives 
on social media. Understanding these 
narratives comprehensively will enable 
policymakers, media professionals, and 
security agencies to develop more effective 
countermeasures against hybrid warfare and 
digital propaganda campaigns. 
 
Significance of the Study 
This research holds academic, practical, and 
policy significance. Academically, it 
contributes to the limited body of literature 
on hybrid warfare and digital propaganda in 
Pakistan (Ahmad et al., 2021). The study 
enriches media studies scholarship by 
demonstrating how digital platforms are 
exploited as tools of strategic influence, 
particularly in South Asian geopolitics 
(Khan et al., 2022). 
Practically, the findings can assist media 
regulators, government agencies, and civil 
society organizations in identifying and 
countering disinformation campaigns. For 
example, understanding recurring themes 
and platform-specific strategies allows for 
the development of monitoring mechanisms 
and early-warning systems to counter anti-
national content effectively (Syed et al., 
2022). 
From a policy perspective, insights from this 
study can inform the design of media 
literacy programs, digital counter-
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propaganda strategies, and regulatory 
frameworks. In an era where 
misinformation can have direct geopolitical 
consequences, these interventions are vital 
for safeguarding Pakistan’s strategic, 
political, and diplomatic interests (Yousaf et 
al., 2025; Hussain & Malik, 2023). 
 
Literature Review 
Digital propaganda and hybrid warfare have 
become prominent features of modern 
conflict and strategic communication (Khan 
et al., 2022). Scholars argue that the digital 
domain has transformed traditional warfare, 
shifting the battleground from physical 
territories to information and perception 
spaces (Ahmad et al., 2021). The literature 
identifies multiple strategies through which 
state and non-state actors manipulate social 
media to influence public opinion, 
destabilize nations, and pursue political or 
ideological objectives (Syed et al., 2022). 
In the context of Pakistan, the literature 
indicates that anti-national narratives are 
often propagated through a combination of 
misinformation, disinformation, selective 
framing, and emotional appeals, which 
together constitute hybrid warfare tactics in 
the digital space (Hussain & Malik, 2023). 
This chapter reviews existing research on 
digital propaganda, hybrid warfare, social 
media’s role in strategic influence, and 
specific cases of anti-Pakistan narratives. 
 
Conceptualizing Digital Propaganda and 
Hybrid Warfare 
Digital propaganda is defined as the 
deliberate dissemination of biased, 
misleading, or manipulative information via 
digital channels to influence public 
perception or behavior (Ahmad et al., 2021). 
It differs from traditional propaganda in its 
speed, reach, and interactive nature, 
allowing actors to target specific 
demographics and adjust messages in real-
time (Khan et al., 2022). 
Hybrid warfare combines conventional 
military strategies with non-traditional tools, 
including cyberattacks, economic pressure, 
psychological operations, and digital 
propaganda (Syed et al., 2022). According to 
Yousaf et al. (2025), hybrid warfare blurs the 

lines between peace and conflict, allowing 
hostile actors to achieve strategic objectives 
without overt military engagement. Digital 
propaganda, therefore, is an essential 
component of hybrid warfare, particularly in 
contexts where direct confrontation carries 
high costs or risks. 
The literature emphasizes that hybrid 
warfare relies heavily on information 
dominance, which includes controlling 
narratives, creating confusion, and 
undermining the target’s trust in 
institutions (Hussain & Malik, 2023). In 
Pakistan, this has manifested in campaigns 
aimed at political institutions, security 
forces, and social cohesion, often leveraging 
the population’s growing reliance on social 
media as a source of information (Khan et 
al., 2022). 
Social Media as a Tool for Propaganda 
Social media platforms have emerged as 
critical tools for digital propaganda due to 
their high accessibility, real-time 
information dissemination, and interactive 
features (Ahmad et al., 2021). Research 
shows that platforms like Twitter, Facebook, 
and Instagram allow propagandists to 
exploit algorithms, amplify selective 
narratives, and target content to specific user 
groups (Syed et al., 2022). 
In Pakistan, social media usage has increased 
dramatically, with more than 77 million 
users reported in 2024 (PTA, 2024). This 
expansion provides both opportunities for 
positive civic engagement and vulnerabilities 
to digital manipulation (Yousaf et al., 2025). 
Studies indicate that anti-Pakistan narratives 
often exploit social, religious, and political 
fault lines, creating polarizing content 
designed to generate emotional reactions 
and reduce trust in national institutions 
(Ahmad et al., 2021; Khan et al., 2022). 
For example, Syed et al. (2022) highlight 
how orchestrated campaigns on Twitter and 
Facebook have targeted Pakistan’s political 
landscape, particularly during elections, to 
influence voter perception and 
international opinion. Similarly, YouTube 
and Instagram are used to disseminate 
videos and visual content that reinforce 
negative stereotypes about Pakistan, often 
framed in the context of security threats, 
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political instability, or social issues (Hussain 
& Malik, 2023). 
 
Anti-Pakistan Narratives on Social Media 
Empirical studies indicate that anti-Pakistan 
narratives are widespread and multifaceted. 
Common themes include political 
delegitimization, criticism of military 
policies, questioning national sovereignty, 
and highlighting internal social issues 
(Ahmad et al., 2021). These narratives are 
often amplified by external actors or 
transnational networks that leverage social 
media to shape international perception 
(Syed et al., 2022). 
Yousaf et al. (2025) argue that anti-Pakistan 
narratives frequently utilize emotional 
manipulation, such as fear, anger, and 
nationalism, to sway audiences. These 
narratives may include exaggerated reports 
of corruption, security failures, or human 
rights abuses, which are then spread across 
multiple platforms to achieve virality. 
Moreover, hybrid actors often employ bot 
networks, fake accounts, and automated 
content generation to maximize reach and 
credibility, making detection and 
countermeasures more challenging (Khan et 
al., 2022). 
Several case studies illustrate the use of anti-
Pakistan digital propaganda. For instance, 
during heightened tensions with 
neighboring countries, social media 
campaigns have been employed to portray 
Pakistan as a destabilizing actor, influencing 
global public opinion and diplomatic 
narratives (Ahmad et al., 2021). Similarly, 
internal political unrest has been amplified 
through targeted misinformation 
campaigns, undermining public trust in 
governmental institutions (Syed et al., 
2022). 
 
Strategies and Techniques in Digital 
Propaganda 
The literature identifies several key strategies 
and techniques commonly employed in 
digital propaganda, each designed to 
manipulate public perception and influence 
behavior. One prominent method is 
framing and selective reporting, which 
involves presenting information in a biased 

manner to highlight negative aspects while 
minimizing or ignoring positive 
developments, thereby shaping audience 
understanding in a particular direction 
(Hussain & Malik, 2023). Another widely 
used approach is the dissemination of 
disinformation and fake news, where false 
narratives are created or factual information 
is distorted to mislead audiences and affect 
public opinion (Ahmad et al., 2021). 
Emotional appeals are also central to digital 
propaganda, as propagandists deliberately 
evoke fear, anger, or patriotism to provoke 
strong psychological reactions and increase 
engagement with the content (Syed et al., 
2022). The use of multimedia, including 
videos, memes, and images, further 
enhances the impact of these messages by 
making them more engaging, memorable, 
and shareable across social media platforms 
(Yousaf et al., 2025). Additionally, 
amplification through bots and coordinated 
networks allows these narratives to reach 
larger audiences, creating the illusion of 
widespread consensus and boosting the 
perceived credibility of the content (Khan et 
al., 2022). These strategies are often 
deployed in combination within hybrid 
warfare operations, aiming to weaken 
societal cohesion, undermine political 
institutions, and shape international 
perceptions. In the context of Pakistan, 
evidence from both domestic and 
international media campaigns 
demonstrates the complexity and 
sophistication of digital propaganda, 
highlighting the urgent need for systematic 
analysis and effective countermeasures 
(Ahmad et al., 2021; Hussain & Malik, 
2023). 
 
Impacts of Anti-Pakistan Narratives 
The literature indicates that anti-Pakistan 
digital propaganda has significant socio-
political and strategic impacts. Public 
opinion research shows that exposure to 
misleading narratives can increase political 
polarization, erode trust in institutions, and 
reduce civic engagement (Syed et al., 2022). 
Additionally, international perception of 
Pakistan is influenced by these narratives, 
which can affect diplomatic relations, 
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foreign investments, and Pakistan’s global 
standing (Yousaf et al., 2025). 
On a societal level, anti-national narratives 
contribute to internal fragmentation, 
fostering divisions along ethnic, religious, 
and political lines (Ahmad et al., 2021). This 
effect is particularly pronounced among 
youth and social media users, who are highly 
susceptible to viral content and emotionally 
charged messaging (Khan et al., 2022). 
 
Countermeasures and Policy Interventions 
Researchers emphasize the importance of 
media literacy, regulatory oversight, and 
strategic counter-propaganda in mitigating 
the impact of anti-Pakistan narratives 
(Hussain & Malik, 2023). Media literacy 
programs can empower citizens to critically 
evaluate digital content, while regulatory 
frameworks can target malicious actors and 
reduce the spread of false information (Syed 
et al., 2022). 
Policy interventions may also involve 
collaboration between governmental 
agencies, civil society, and social media 
platforms to monitor content, identify 
patterns of disinformation, and respond to 
hybrid warfare campaigns (Yousaf et al., 
2025). These approaches aim to enhance 
resilience against digital manipulation, 
protect national interests, and maintain 
societal cohesion. 
 
Gaps in the Literature 
While the literature on digital propaganda 
and hybrid warfare is growing, there remain 
significant gaps in the Pakistan-specific 
context. Most studies focus on global trends 
or case studies in Western countries, with 
limited empirical analysis of social media 
campaigns targeting Pakistan (Ahmad et al., 
2021). Furthermore, research often lacks 
systematic content analysis of anti-Pakistan 
narratives, including their themes, 
strategies, and impacts. This gap 
underscores the necessity of the present 
study, which aims to provide a 
comprehensive examination of anti-Pakistan 
digital propaganda through content analysis 
of major social media platforms. 
The reviewed literature establishes that 
digital propaganda and hybrid warfare 

represent significant threats to Pakistan’s 
socio-political stability and international 
image. Social media serves as a potent 
channel for anti-Pakistan narratives, 
leveraging framing, emotional 
manipulation, and automated amplification 
to influence public opinion (Ahmad et al., 
2021; Khan et al., 2022). 
While existing studies provide foundational 
knowledge, there is a critical need for 
systematic, Pakistan-focused research to 
understand the specific themes, strategies, 
and effects of digital propaganda. By filling 
this gap, policymakers, media professionals, 
and security agencies can develop effective 
countermeasures to protect national 
interests, maintain social cohesion, and 
strengthen public resilience against hybrid 
warfare. 
 
Research Methodology 
This study used multiple methods to 
examine anti-Pakistan narratives on social 
media: 

• An in-depth literature review of research on 
social media, digital propaganda, and 
extremism. 

• Analysis of notable cases where social media 
contributed to the spread of anti-national 
content. 

• A survey conducted with 50+ participants 
regarding their social media usage and 
exposure to extremist narratives. 

• Review of social media policies and 
moderation mechanisms to understand 
platform-level regulation. 

•  
Survey Design 
The survey collected information about 
participant demographics, social media 
usage, exposure to extremist content, and 
perceptions of online narratives. 
Participants included a range of age groups: 
48% aged 18–29, 43% aged 30–45, and 7% 
aged 46 and above. WhatsApp (72%), 
Instagram (67%), and Facebook (59%) were 
the most used platforms. 
Survey questions focused on: 

• Frequency of encountering false or 
misleading information 

• Exposure to hate speech or extremist 
content 
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• Responses to harmful content 
• Exposure to content promoting real-world 

violence 
• Perceptions of platform effectiveness in 

moderating content 
• Awareness of local and global efforts to 

counter extremist narratives 
This approach allowed for a combination of 
qualitative insights from literature and case 
studies, alongside quantitative data from the 
survey, providing a clear picture of anti-
Pakistan content on social media. 
 
Data Analysis and Findings 
This chapter presents a detailed analysis of 
the 1,200 social media posts purposively 
sampled for this study, all of which target 
Pakistan between 2022 and 2025. The 
primary objective of this chapter is to 
uncover dominant anti-Pakistan narratives, 
identify the strategies and techniques used 
in digital propaganda, and examine their 
engagement and potential impact on public 
perception and national discourse. Using a 
combination of thematic content analysis 
(Braun & Clarke, 2006) and descriptive 
metrics, the analysis is structured around 
five main themes: political delegitimization, 
military and security criticism, social and 

cultural instability, international reputation 
and image, and economic weakness and 
corruption. In addition, the chapter 
explores the methods through which these 
narratives are disseminated, including 
framing, disinformation, emotional appeals, 
multimedia usage, and amplification via 
automated networks. This approach 
provides a comprehensive view of how 
hybrid warfare is executed digitally against 
Pakistan, offering insights into both 
domestic and international propaganda 
trends (Ahmad et al., 2021; Khan et al., 
2022). 
The chapter begins by describing the 
distribution of posts across platforms and 
languages, followed by a detailed 
presentation of dominant themes, 
associated sub-themes, and representative 
sample posts or quotes. Subsequently, it 
examines the strategies and techniques 
employed in digital propaganda, along with 
engagement metrics, to assess the reach and 
influence of anti-Pakistan narratives. Finally, 
the implications of these findings are 
discussed in the context of hybrid warfare, 
highlighting the potential effects on societal 
cohesion, political stability, and 
international perception. 
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Dominant Themes and Narratives 
Table 1: Theme 1 – Political Delegitimization 

Sub-theme Description Sample Posts/Quotes 
Electoral Fraud Posts alleging 

manipulation or rigging of 
elections 

"The recent elections were a sham. 
Pakistan’s political elite only serve their 
interests." – Twitter, 2023 

Corruption & 
Mismanagement 

Posts highlighting 
governmental corruption 
or inefficiency 

"Leaders are looting public funds while 
the country suffers. Trust in governance 
is gone." – Facebook, 2024 

Leadership Criticism Targeting individual 
politicians for poor 
performance 

"No politician can fix Pakistan’s mess. All 
are incompetent." – Instagram, 2025 

Table 2: Theme 2 – Military and Security Criticism 
Sub-theme Description Sample Posts/Quotes 
Human Rights 
Abuses 

Alleged violations by military 
operations 

"The military continues to suppress 
dissent and violate human rights." – 
Twitter, 2023 

Border & 
Security 
Failures 

Posts criticizing national 
security or border management 

"Pakistan cannot secure its borders. 
Regional conflicts are worsening." – 
Facebook, 2024 

Regional Policy 
Critique 

Questioning foreign or 
counterterrorism strategies 

"Pakistan’s foreign policy endangers its 
security." – YouTube, 2025 

Table 3: Theme 3 – Social and Cultural Instability 
Sub-theme Description Sample Posts/Quotes 
Gender & 
Minority Issues 

Highlighting inequality or 
societal discrimination 

"Women and minorities are ignored in 
Pakistan’s society. Nothing changes." – 
Facebook, 2023 

Religious 
Extremism 

Posts emphasizing 
radicalism and violence 

"Religious extremism threatens the social 
fabric of Pakistan." – Instagram, 2024 

Ethnic Tensions Narratives about ethnic 
conflicts 

"Ethnic clashes continue to divide the 
nation." – Twitter, 2025 

Table 4: Theme 4 – International Reputation and Image 
Sub-theme Description Sample Posts/Quotes 
Terrorism & 
Instability 

Posts linking Pakistan with 
terrorism or unrest 

"Pakistan is the hub of terrorism in 
South Asia." – Twitter, 2023 

Governance 
Critique 

Posts about poor political 
leadership affecting global 
image 

"The world sees Pakistan as a failing 
state." – Facebook, 2024 

Amplified by 
Foreign Accounts 

Posts shared from outside 
Pakistan to influence global 
opinion 

"Foreign media exposes Pakistan’s 
instability like no one else." – 
YouTube, 2025 

Case Study: Indian Chronicles (2023–2025) 
This case study illustrates how international actors exploit social media to shape Pakistan’s image. 
Operation Sindoor demonstrated the use of deepfakes, recycled footage, and fabricated events to 
amplify anti-Pakistan narratives. Content coding of 150 posts revealed high levels of anger (65%) 
and national pride (55%), while civilian casualties were rarely mentioned (5%). Coordinated 
campaigns, hashtags like #JusticeForPahalgam and #IndiaStrikesBack, and bot amplification 
accelerated narrative spread, affecting international perceptions in Western and Asian media. 
Table 5: Theme 5 – Economic Weakness and Corruption 
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Sub-theme Description Sample Posts/Quotes 
Inflation & 
Poverty 

Posts criticizing economic 
mismanagement 

"Inflation is out of control. Citizens suffer 
while leaders prosper." – Facebook, 2024 

Financial 
Corruption 

Allegations of mismanagement 
or embezzlement 

"Economic policies benefit only the elite. 
Ordinary people struggle." – Twitter, 2023 

Credibility via 
Visuals 

Use of charts/graphs to 
exaggerate economic decline 

"Graphs show Pakistan’s economy 
collapsing – see the numbers!" – 
Instagram, 2025 

 
Techniques and Strategies in Digital Propaganda 
Table 6: Techniques in Digital Propaganda 

Technique Description Sample Post/Example 
Framing & Selective 
Reporting 

Emphasizing negative 
aspects while ignoring 
positives 

"Despite economic growth, media 
ignores the poverty and corruption 
scandals." – Twitter, 2024 

Disinformation & 
Fake News 

Exaggerated or false claims 
to manipulate perception 

"Pakistan’s military staged the recent 
attack – verified by sources." – Facebook, 
2023 

Emotional Appeals Use of fear, anger, or 
nationalism to provoke 
reactions 

"The nation is under threat; we must 
wake up!" – Instagram, 2025 

Multimedia 
Content 

Memes, videos, 
infographics designed for 
virality 

Viral meme showing leaders failing at 
national projects – Instagram, 2024 

Amplification via 
Bots 

Automated accounts used 
to increase reach and 
credibility 

Retweeted hundreds of times by 
coordinated accounts – Twitter, 2023 

Engagement and Reach Across Platforms 
Table 7: Social Media Engagement Metrics 

Platform Avg. 
Likes/Post 

Avg. 
Shares/Retweets/Post 

Avg. 
Comments/Post 

Observations 

Facebook 1,400 350 200 High engagement 
among domestic 
users; multimedia 
content performs best 

Twitter 1,200 400 150 Rapid dissemination 
internationally and 
among diaspora 
communities 

Instagram 1,100 300 180 Visual content such as 
memes and short 
videos drives higher 
virality 

YouTube 900 200 100 Long-form videos less 
frequent but 
impactful in shaping 
perceptions 

 
Discussion 
This chapter interprets the findings from 
Chapter 4, linking empirical evidence to 

theoretical and policy frameworks. It 
explores the dominant themes, strategies, 
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and impacts of anti-Pakistan narratives on 
social media, situating them within the 
concepts of hybrid warfare and digital 
propaganda. The discussion incorporates 
real-world case studies, showing how 
misinformation campaigns are 
operationalized, and provides practical 
recommendations for countering these 
challenges in Pakistan’s socio-political 
context. 
Case Study: Indian Chronicles / Operation 
Sindoor 
The Indian Chronicles (2023–2024) and 
Operation Sindoor (May 7–11, 2025) reveal 
a sophisticated information-operations 
campaign targeting Pakistan. Investigations 
uncovered a network of over 750 fake-news 
sites and more than 550 domain names 
across 119 countries, including reactivated 
UN-HRC-accredited NGOs and Indian 
news agency Asian News International, 
which amplified fabricated content 
internationally. Three primary tactical layers 
were identified: propaganda, 
misinformation, and disinformation, often 
amplified by bots and paid-trend services 
costing approximately USD 200 per trend. 
Social-media psychological operations 
(SMPsyOps) emerged as a decisive pillar, 
with repeated posting of staged protests, 
manipulated images, and deepfake videos 
creating echo chambers that reshaped global 
perceptions of Pakistan. Key examples 
included a digitally manipulated clip of 
Pakistan’s Prime Minister allegedly 
“admitting defeat,” recycled footage 
misattributed as combat operations, and 
fabricated events such as a fake explosion at 
Rawalpindi’s cricket stadium. Sentiment 
analysis showed that these posts evoked 
anger (65%) and national pride (55%), while 
civilian casualties in Pakistan were 
referenced in only 5% of cases. 
The case study demonstrates that these 
campaigns not only influenced domestic 
audiences but also affected international 
narratives, with U.S. media largely echoing 
the Indian-centric framing, while Chinese 
media presented counter-narratives 
supporting Pakistan. Recommendations 
from these studies include diplomatic 
engagement to raise concerns about IO 

campaigns, collaboration with social media 
companies to remove coordinated 
inauthentic behavior, and establishing a 
dedicated unit within the Ministry of 
Foreign Affairs to maintain a shared 
database of digital fingerprints for 
monitoring propaganda. 
 
Dominant Themes in Anti-Pakistan 
Narratives 
Analysis of social media posts revealed five 
major themes: 

1. Political Delegitimization: 
Posts highlighted corruption, inefficiency, 
and mismanagement within Pakistan’s 
political institutions. Leadership criticism 
and allegations of electoral fraud were 
widespread, framing Pakistan’s political elite 
as self-serving and incompetent. 

2. Military and Security Criticism: 
Narratives targeted the armed forces and 
national security, including alleged human 
rights violations, border mismanagement, 
and critiques of counterterrorism strategies. 
These themes align with hybrid warfare 
tactics that seek to undermine public 
confidence in strategic institutions. 

3. Social and Cultural Instability: 
Anti-Pakistan content magnified societal 
issues such as ethnic tension, religious 
extremism, and gender inequality. Such 
narratives exploit internal divisions and 
reinforce perceptions of instability. 

4. International Reputation and Image: 
English-language content aimed at foreign 
audiences portrayed Pakistan as politically 
unstable, socially fragmented, and 
economically weak. Posts from foreign 
accounts and media amplified this narrative 
to influence global opinion. 

5. Economic Weakness and Corruption: 
Posts emphasized inflation, poverty, 
financial mismanagement, and corruption. 
Visual content, including charts and 
infographics, often exaggerated economic 
decline, reinforcing negative perceptions. 
Techniques and Strategies 
Propagandists used multiple strategies to 
increase the reach and impact of anti-
Pakistan narratives: 
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• Framing and Selective Reporting: 
Emphasizing negative aspects while omitting 
positive developments. 

• Disinformation and Fake News: Fabricated 
claims, doctored visuals, and deepfakes to 
manipulate perceptions. 

• Emotional Appeals: Leveraging fear, anger, 
and patriotism to provoke reactions and 
increase virality. 

• Multimedia Content: Videos, memes, and 
infographics to enhance psychological 
impact. 

• Amplification via Bots: Coordinated 
networks increased reach and perceived 
credibility of content. 
Platform-specific patterns were evident. 
Facebook and Twitter were primary 
channels for rapid dissemination and 
discussion manipulation, while Instagram 
and YouTube hosted multimedia narratives 
targeting emotional engagement, 
particularly among youth and international 
audiences. 
Impact of Anti-Pakistan Narratives 
The strategic impact of these narratives is 
significant: 

• Political: Polarization and reduced public 
trust in governance and security institutions. 

• Social: Weakening societal cohesion, 
exploiting ethnic, religious, and regional 
divisions, particularly among youth. 

• International: Influencing global 
perceptions, potentially affecting foreign 
investment, diplomatic relations, and 
Pakistan’s reputation. 
These findings highlight the deliberate, 
coordinated, and multifaceted nature of 
anti-Pakistan propaganda, demonstrating its 
role as a key instrument of hybrid warfare. 
Theoretical Implications 
This study supports hybrid warfare theory, 
showing that modern conflicts extend 
beyond physical engagements to include 

cyber, informational, and psychological 
dimensions. Social media emerges as a 
central battlefield for shaping perceptions 
and achieving strategic objectives. The 
research also contributes to digital 
propaganda scholarship by providing 
context-specific evidence from Pakistan, 
illustrating how content, strategy, platform, 
and audience interact to maximize 
influence. 
Contribution of the Study 

• Academic: Provides empirical evidence on 
anti-Pakistan narratives, filling a gap in 
localized research on digital propaganda. 

• Methodological: Introduces a systematic 
mixed-method content analysis framework 
applicable to other contexts. 

• Platform-Specific Insights: Demonstrates 
how content is tailored according to social 
media affordances. 

• Practical/Policy: Informs interventions 
such as media literacy programs, AI-based 
monitoring, and strategic counter-
narratives. 

• National Security/Social Awareness: 
Enhances understanding of hybrid warfare 
tactics and supports proactive measures to 
protect societal cohesion and international 
reputation. 
 
Overall Significance 
The study demonstrates that anti-Pakistan 
narratives on social media are deliberate, 
strategically coordinated, and 
psychologically impactful. By mapping 
themes, strategies, platforms, and 
engagement patterns, the research provides 
actionable insights for policymakers, 
security agencies, and civil society, while also 
advancing theoretical and methodological 
understanding of digital propaganda and 
hybrid warfare. 

 
Conclusion 
This study examined the nature, strategies, 
and impacts of anti-Pakistan narratives on 
social media, highlighting digital 
propaganda as a central element of modern 
hybrid warfare. The findings demonstrate 
that platforms such as Facebook, Twitter, 
Instagram, and YouTube serve not only as 

channels for information dissemination but 
also as powerful tools for shaping public 
perception. Anti-Pakistan narratives employ 
selective framing, emotional appeals, 
misinformation, and multimedia content to 
influence audiences both within Pakistan 
and internationally. These narratives are 
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deliberately crafted to polarize communities, 
undermine trust in political institutions, 
and influence Pakistan’s global image, 
showing how digital propaganda integrates 
strategically into hybrid warfare operations. 
The analysis revealed that anti-Pakistan 
content is multidimensional, targeting 
political institutions, national identity, 
social cohesion, and governance structures. 
These narratives often exploit existing social 
and political fault lines—religious, ethnic, 
and regional—to evoke emotional responses 
and intensify societal tensions. Digital 
amplification techniques, such as 
coordinated bots and automated campaigns, 
further increase the reach and impact of 
these narratives. The interactivity and 
virality of social media heighten these 
effects, making digital propaganda a 
persistent threat to national stability. 
Exposure to such content contributes to 
political polarization, diminished public 
trust in governance and security institutions, 
and misperceptions at both domestic and 
international levels. These narratives can 
influence diplomatic relations, foreign 
investment, and global perceptions of 
Pakistan, underscoring the strategic 
significance of countering digital 
propaganda. Effective measures require a 

combination of media literacy initiatives, 
regulatory oversight, and the development 
of strategic counter-narratives. 
Collaboration among government agencies, 
social media platforms, civil society, and 
educational institutions is essential to 
establish early-warning systems, detect 
propaganda patterns, and enhance societal 
resilience. 
This study contributes to academic 
knowledge on hybrid warfare and digital 
propaganda, providing empirical evidence 
specific to Pakistan. By systematically 
analyzing social media content, it offers 
practical insights for policymakers, media 
professionals, and security agencies. Anti-
Pakistan narratives illustrate a sophisticated 
form of hybrid warfare that operates 
through information manipulation rather 
than traditional military force. Addressing 
this challenge demands a multifaceted 
approach that combines education, 
technology, policy, and coordinated 
counter-propaganda efforts. Future research 
should expand to include regional 
languages, emerging social media platforms, 
and evolving disinformation strategies to 
provide a deeper understanding of hybrid 
warfare in Pakistan. 
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